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- THE ATARI EDGE: TALK ISN’T 
CHEAP... IT’S BANKABLE! 








‘‘My name is Eric Gin-* 
ner, and I've beena 

Wale (olee febestom @)tch'io) ale) ate) 
years. I hold the current 
Velde bcm colores ce mica \/eltte 
elere (ours 010M Nl ele) cole) anu 
V'Batclan ecm ea‘alecem tense als 
detcla melevemme)tch\ymletsimcley 4 
efelesiomolPimelcimatieas 
BIAN _ has really got me going. . .I like it, and so will 
your players. It has lots of new features over the other 
games of its type. . .a variety of ways to move the ARABI- 
PAWN el atch cc leiicd em acleliele)(ome (orci icecl slo mc N>10 40) ele Me)i(ciatsiAYomercl Ole! 
bility with the kick button.” 

Word of mouth makes or breaks you in this business. 
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Success hinges on players 
telling other players when 
a'game is really hot! And 
ARABIAN 1s hot! Story- 
book graphics take players 
denge)blesemestomcclome)mc Melb tele] 
Arabian ‘knight’ who must 


by page. The word's out. 
‘Take it from Eric Ginner, ARABIAN packs 
{S010} £0 Um ©) Aatel alee me) ce)ilmaetclei (om Orcllmuelsee 

PNCch ame D)icinale)bice) ame) a@ere)slt-(embIsBie) aca)(c)eGcl| 
at Atari, Inc.,790 Sycamore Drive, PO. Box 


906, Milpitas, CA 95035. Get the Atari 
: R 


sXe o (om Colm alaioromlmele merle) comestclenon (oe 
A Warner Communications Company 






*Manufactured under license from Sun Electronics Corporation. 


rescue his princess. . . page 
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Telecommunications Network 40 


Valerie Cognevich looks at VCTER—the Video Communications Terminal. VCTER is a 
telecommunications network that lets operators handle home and arcade games, 
and allows home users services such as reservation making and a computer 
telephone. 


Computer Sourcebook aq 


More small businesses are discovering a personal computer. But is a computer 
appropriate for your business? Bill Brohaugh writes about the ins and outs of buying a 
computer. He defines computer terms and even gives a list of computer books and 
magazines. 


PAO Review 66 


Only about 1,000 people attended the recent Pacific Amusement Operators Show in 
Anaheim, California, but Mary Claire Blakeman reports that both exhibitors and 
operators were glad they attended. 
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10 News 76 Aids to the Trade 
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jungle trail with Congo Bongo. Dick Dixon of Sega Customer Service is the gorilla! 
Location courtesy of the San Diego Zoo. For a related story on Sega and its recent 
promotions, see page 34. 





STOCK OR CUSTOM 


© SAME DAY SHIPMENT ON STOCK TOKENS 

e QUALITY ARTWORK AND DESIGN AT NO 
CHARGE 

e TOKENS ARE MINTED UNDER RIGID 
QUALITY CONTROL STANDARDS 


HOFFMAN & HOFFMAN 
CARMEL-BY-THE-SEA, CA 93921-0896 
408-625-5333 


CALL COIN MECH 
ree 800/323-6498 


We'll help you select the correct 
Coin Mech to make your 
conversion simple and 
problem-free. 


Durable metal mechs 
in all of the popular sizes ai Ask 
800 .882 .900 .984 out our 


Complete |j 
.984/25¢ Combo of anti-chent 


kits, too! 


QCUN/ 
ECHANISMS inc 


817 Industrial Drive 
Elmhurst, IL 60126 
In Illinois phone 312/279-9150 


You can depend on Coin Mech 
For over 30 years... 
QUALITY-ACCURACY:- 
EXPERIENCE in Coin 
Mechanism design for the 
Amusement Industry 
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THE COIN VIDEO EXPERIENCE J 


© 1983 Lucasfilm Ltd. & Atami, Inc. All nghts reserved. ATARI 
*Trademarks of Lucasfilm Ltd. used by Atari, Inc. under license. A Warner Communications Company 


















AMERICA’S LEADER. 


If it’s new and money making, | We maintain the largest 
Kiddie Rides U.S.A. has it inventory of the latest, best 
and has it FIRST. We represent money making rides in the 
the leading U.S. and European marketplace. Our selection is 
ride manufacturers. FIRST with unparalleled in the industry. 
hydraulics, and consistently —§ Immediate delivery on 

FIRST in the Children’s most rides. 

Amusement Industry. 





WATCH YOUR -PROPFITS.. 


giz a’ 
Widieo Car ~ i 


KIDDIE RIDES USA. 


Best in service. Largest parts 11 years in the Children’s 
TAVcA1COLA YALA m Ellon OL SI alerts Amusement Industry. 
with 8 full time technicians to 

assist you. Call TOLL FREE 

for same day service and parts. 


We are NEVER UNDERSOLD! 
Lowest prices in the country. 
CLUS Colaamelersiielame)rlaaliarem 





KIDDIE RIDES USA” 


Kiddie Rides USA 
604 Main: Davenport IA -52803 
1-800-553-8000- TOLL FREE 








UP FRONT 





WAKE UP 
TO A COMPUTER FILLED WORLD 


SAPADAPWDPADAIDIDAPPDPADIDIIPIIPIPIPIPIIIIVPIIIPIVIIIIIIIIO 





Thank goodness | woke from that dream...’er 
nightmare. | was a mere human being in a world 
possessed by computers! Everywhere | looked or went, 
a computer leered at me. 

But after | woke, | still saw computers everywhere. 
| went to the local Grab-A-Burger, and the woman at 
the counter punched my order into...the computer, 
flashed it on a screen, and totaled it. 

Then | went to pay my phone bill, and the clerk 
said she couldn't find my name...on the computer. She 
was hesitant about taking my money since the com- 
puter didn’t OK it...so | told her I’d just wait until that 
computer finds me in its memory. 

While | was downtown, | went to pick up my plane 
tickets. “Let’s check...the computer,” said the beaming 
travel agent. 

Then | went to the bank. “My bank statement is 
wrong,’ | told the clerk. “Our...computers don’t 
usually make mistakes,” the teller informed me. 

Am | dreaming? My life seems to be meshing very 
closely with these electronic marvels. Our society has 
reached a point where computers are a necessity 
instead of the luxury they were only a few years ago. 

Computers don’t intimidate youths. Computers 
fascinate them as youths accept them as a part of their 


lives like my generation accepted television. 

The work these electronic laborers do staggers the 
imagination. | can remember when | was amazed at the 
technology that produced a hand-held calculator! 

It’s been said that almost everyone will need to 
have some computer knowledge to function in the job 
market. Does that sound like an exaggeration? 

Schools offer computer courses even to very 
young children. These kids use computers in class- 
rooms like we used textbooks. 

Yes, computers are here to stay. The coin-op 
amusement industry is participating in this evolution as 
more and more people realize the potential of com- 
puters. Some companies have even developed soft- 
ware custom-made for the coin-op industry. 

| think if we look back to today in 20 years, 
someone will exclaim, “You mean there were really 
companies that existed without computers?” 


Valerie Cognevich 
Executive Editor 


GGGGAGAGOIIGAIGDIIGAGAIIIIBIIIIIAIIIIIIIIIIIIIIVIO 
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State of the Economy — 1983 
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CLEVELAND COIN 
CHOOSES TO BE BULLISH 


IN 1983 






Calltoday to be on our 
Special Mailing List for 
games, kits, and industry developments 


CLEVELAND COIN 
INTERNATIONAL 


Experts with your investment in the coin machine industry 


Call us for our complete selection of new and used equipment at competitive prices. 


Send for our list of closeout specials in the “Cleveland Coin Journal” Top Ten. 


17000 South Waterloo Rd. 7029 Huntley Rd. 848 - G Nandino Blvd. 
Cleveland, Ohio 44110 Columbus, Ohio 43229 Melbourne Industrial Park 
216/692-0960 614/846-8590 


Lexington, Kentucky 40511 
(606) 231-8996 


Outside Ohio toll-free 1-800-321-2778, 1-800-321-2779 
In Ohio tolJ-free 1-800-362-1296 


“We welcome overseas inquiries” 
Telex: 241554 


Letters to 
the editor... 





“Pole Position” ad 


Editor’s note: This letter was sent to 
Donald Osborne, Atari’s vice presi- 
dent of marketing. 


I have seen the (Atari/ Pole 
Position) ad (See Play Meter, April 15, 
p. 4) in many of the trade magazines 
and find it to be in poor taste. Too 
many people outside of our industry 
(including administrators and legisla- 
tors of state and local governments) 
see these magazines and believe that 
the games are nothing but money pro- 
ducing machines making all of the 
operators fabulously wealthy. It is an 
image that hurts us, and the plain fact 
is that most companies operating in 
the game business are making very 
little profit. It is a capital and labor 
intensive business with profit margins 
being quite small. 

I feel Pole Position is a fine game 
and is doing quite well for the opera- 
tors, but anyone looking at this ad is 
certainly going to get the wrong idea 
about the game business. Armed 
guards? Give us a break! 

In the future, as one of the most 
respected companies in the industry, 
better judgment should be used. 

Melvin Pearlman 

Vice President 
Amusement Operations 
Chuck E. Cheese’s 
Pizza Time Theatre 
Cleveland, Ohio 


We here at Atari Inc. are very sensi- 
tive to your feelings regarding our Pole 
Position ad running in the coin-op 
trade magazines. But in today’s mar- 
ketplace where there are tremendous 
economic pressures on operators for 
game earnings, it is imperative that 
we—as manufacturers—communicate 
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the quality of our products. The fact is 
that Pole Position is a superb earner. 
Many operators are still not aware of 
this. Our intent is to let them in on this 
fact so that they can take advantage 
of it. 

The “armed guards” concept was 
used merely as a visual pun to empha- 
size the proven earnings power of the 
game. As for any derogatory connota- 
tion you may have derived, I can 
truthfully state that no one has worked 
harder than Atari to promote a posit- 
ive image of the video games industry 
and foster good community rapport. 





We have gone all across the country in 
our public relations efforts to reinforce 
this position. 

We cannot become so paranoid that 
we feel obligated to hide our successes 
and achievements from the world. To 
have to apologize for a successful pro- 
duct is ridiculous and certainly not 
constructive business practice. The 
highlights in our industry should be 
recognized and given due credit...and 
the benefits thereof shared by all. 

Donald B. Osborne 

Atari Vice President of Marketing 

Milpitas, California 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
in stock at all times 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missouri! 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 











TRIUMVIRATE OFF TO SHAKY START ¢ ATARI TO SHARE TEST DATA e FLORIDA ABC CHALLENGES ‘LITTLE 
CASINO’ ¢ CHICAGO OPS TOLD ‘NO’ ON GRAY AREAS ¢ AGMA MAY STAGE INDUSTRY SHOW e MIDWAY SUES 


DIGICOURSE « MAGNAVOX SUES 


FOR ‘PAC-MAN’ 


ROYALTIES ¢ DISTRIBUTION AGREEMENT TESTED e 


CORNHUSKERS MULL VIDEO LOTTERY e CAP II UNVEILED 





TRIUMVIRATE 
OFF TO 
SHAKY START 





What was supposed to be the first 
joint task of the three major coin-op 
industry associations—to work together 
to strengthen state and local associ- 
ations—has created doubts as to the 
potential effectiveness of the triumvi- 
rate (AMOA, AGMA, AVMDA),. 

Focusing on an Illinois tax issue 
Amusement Games Manufacturers 
Association Director Glenn Braswell 
chided the Amusement and Music 
Operators Association for giving “little 
or no cooperation” to the AGMA effort 
in Illinois. AMOA and Amusement and 
Vending Machine Distributors Associ- 
ation leaders, however, contend their 
associations individually contributed 
to the effort. 

But Illinois state association Director 
Kem Thom, whose organization was 
the supposed focus of their support, 
said the state engineered its own effort 
to combat the $100 per slot state tax 
proposal. 
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“Our effort was completely local,” 
Thom said. “We gathered industry 
information from some national publi- 
cations and simply presented the truth 
about our industry, how much money 
we operators were losing. We didnt 
even use any industry literature. We 
used the Sanford C. Berstein (a New 
York investment consultant firm) 
report, which predicts a continuing 
decline in game locations. 

“We had a meeting in Chicago, and 
manufacturers and distributors were 
present,” Thom added. “But they were 
Illinois people and not there as repre- 
sentatives of any national association.” 

AGMA President Joe Robbins char- 
acterized that April 26 meeting dif- 
ferently. An open letter to [Illinois 
operators summoning them to a 
follow-up meeting June 10-12 in 
springfield called the meetings neces- 
sary “because of the tragic lack of an 
effective state operators association 
with full time legal counsel... The oper- 
ators in Illinois do not support their 
organization and there is no directed 
legal help available whenever an 
operator is faced with problems on a 
local level.” 

“We don't go into an area unless we 
are requested to,” Chicago-based 
AMOA Director Leo Droste explained. 
“We provided statistical information to 
Illinois, but it has always been our 
policy not to interfere unless we are 
asked to do so by the local operators.” 

While Braswell complained AMOA 
is generally unwilling to proceed with 
the triumvirate’s programs to help 
state associations, Droste insisted the 
three associations are moving ahead 
with cooperative efforts. 

He said the associations are devel- 
oping a manual that includes step-by- 
step instructions on setting up a state 
association and are revising their 


community relations brochure, “Coin- 
Operated Amusements & Your Com- 
munity: Facts About Video Games & 
Game Centers.” 

AVMDA Director Ed Doris also sees 
a cooperative spirit among the asso- 
ciations. 

“Most importantly, we are commu- 
nicating with each other, exchanging 
information so that we avoid dupli- 
cating what each other is doing,” he 
noted. 

“But we are working together.” @ 


ATARI 
TO SHARE 
TEST DATA 





John Farrand 


Atari will share data from an 
expanded new product testing pro- 
gram with distributors and operators, 
coin-op division President John 
Farrand announced at the company’s 
annual distributors’ meeting. 
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@ Operate POP FLAMER with lever to crush balloons 
avoiding or burning up monsters. 


@ Be careful! If hit by electro-shock wave emitted by 
HARADON, POP FLAMER will be paralyzed for a while. 


@ Flaming distance comes to be shorter gradually. 
Replenish fuel supply by crushing balloons. 


@ Throw flame to exterminate frogs if blocked by them. 


@ Get POWER DRINK to change to SUPER MOUSE and 
swallow monsters nearby. SUPER MOUSE is never 
beaten by monsters. 


@ POP FLAMER disappears if touched by monsters. 





After clearance of each 2 patterns, higher points are awarded. 


Licensed from JALECO, Tokyo, Japan 
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POP FLAMER converts cocktai 





| tables too! 


SUPER RIDER * 
BUYERS BEWARE!! 


VENTURE LINE Incorporated, is the 
exclusive licensee in North America 
and South America of the video 
amusement game, SUPER RIDER. 

No one other than VENTURE LINE 
Incorporated, is authorized to 
manufacture, import, or distribute 
SUPER RIDER video amusement games 
or printed circuit boards in North and 
South America. 

VENTURE LINE intends to protect 
these rights through criminal and civil 


prosecution to the full extent of the law. 


BUYERS BEWARE!! 


ENTURE ZINE, (NEL. 





THE NORTON 
COMPANY, INC. 


INTRODUCES 


SPECIAL HIGH BALL 
TEN PINS 


For information contact: 


The Service 
Issue 


Dave Norton 

4910 W. Linebaugh Ave. 
Tampa, Florida 33624 
(813) 962-4012 


comes your way 
August I. 





Noting that it is “most important that 
operators feel confident” new videos 
they buy will be profitable, Farrand 
said Atari will alter its testing pro- 
cedures to include more sites and to 
produce more pertinent data on 
player response to its new products. 

Farrand spoke at a May 14 banquet 
marking the culmination of Atari's 
1983 distributors’ convention, a week 
long event held at the Buena Vista 
Palace near Disney World in Orlando, 
Florida. 

“To begin with, our testing proce- 
dures will be more mathematically 
sophisticated,” Farrand said. 

Game performance data will be 
broken down according to different 
types of locations, he indicated, and 
revenues of test pieces will be com- 
pared to the performances of other 
games at test locations. 

Farrand said the company will 
share test data so that all three industry 
segments—manufacturers, distribu- 
tors, and operators—can function as 
one. 

“They all must be profitable for the 
industry to go forward,” he said. 

Farrand said Atari has many new 
concepts for games—the company 
introduced two new videos at the dis- 
tributors’ meeting, Star Wars and 
Arabian—but is determined to 
“market only No. One and No. Two 
games.” 

The announcement coincided with 
the appointment of Mary Fujihara as 
director of marketing research. The 
promotion, Farrand indicated, reflects 
the company’s intent to broaden the 
role of research in its new product 
development. 

“It's encouraging to see the coin-op 
division's management team carefully 
considering research results in the 
decision making process,” Fujihara 
told Play Meter. “We have learned 
that the video game playing re 
has become very selective.” 


FLORIDA ABC 
CHALLENGES 
‘LITTLE CASINO’ 


While admitting it is uncommon for 
any illegally operated video card 
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Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Vending Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

¢ Wide array of all necessary Signs and Stickers. 

* Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token). 

Replacement Slides for Push Chutes. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles. 

Klopp Token Counters. 

Kwik Koin Token Dispensers. 


* oe * * * 


¢« Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies. 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


= 
GE 
HOLDOME 


RECREATION 
CENTER 








Copyright © 1982 © Van Brook of Lexington, Inc. ¢ All Rights Reserved. 
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VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 


——ama (606) 231-7100 ex_— 


Distributing Company 
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FROM THE PEOPLE 
WHO BROUGHT YOU 
THE #1 DEAL ON 
TODAY’S #1 GAME 


Guaranteed Immediate 
Delivery on 
Upright & Cockpit Models 


SEE US ABOUT 
TOMORROW'S 
SUPER HIT 
“STAR WARS” 
BY ATARI 


Representing 
all major lines 


CENTRAL 


3814 Farnam St. 
Omaha, Nebraska 68131 


402/553-5300 

















IT 1S! IT AIN'T! 
‘TIS! ‘TAINT! 
UH HUMMS, NUHMM! 


i (fe f i ! 


1 | 
~T> Wn 


“fH } 


games to be picked up, Florida’ aie. 
holic Beverage Commission (ABC) 
ruled Digital Controls’ Little Casino 
games that allow extended play are 
gambling devices and subject to con- 
fiscation. 

The ruling has been challenged by 
the company in a state appellate 
court. 

An opportunity to win an extra hand 
by scoring 100,000 points and another 
by scoring 200,000 can be eliminated 
by the flick of a switch, making the 
game acceptable as an amusement 
piece to the Florida ABC. But Digital 
Controls’ boss Michael Macke, who 
received “pure amusement” ratings 
for the game in nearly 30 states, does 
not want to bow to the ABC limitation. 

“We are pressing the issue because 
we don't want to lose ground,” Macke 
said. 

Little Casino is operated in Cali- 
fornia without the extra hands pro- 
vision, a requirement Macke accepted 
without challenge. But Florida is the 
only state that classifies the game, 
under any conditions, as a gambling 
device. 

“It is a game of chance that offers 
extended play,” a Florida ABC 
enforcement official told a Play Meter 
reporter posing as a bar owner who 
wanted to install the games. “But we 
are not likely to check bars that have 
the games for gambling activity.” 

Most of the investigation of card 
games being used as gambling 
devices results from information 
supplied by other bar owners, he said. 

“The industry polices itself, espe- 
cially when competition is stiff,” he 
explained. 

In its appeal, Digital Controls asked 
the court to overturn the commission's 






, 


opinion. Among other objections, the 
Atlanta firm claims the game contains 
elements of skill and should not be 
classified as a game of chance. 
“You've got to know when to hold 
‘em and know when to fold ‘em,” 
attorney Charles Gardner explained.e 


CHICAGO OPS 
TOLD ‘NO’ ON 
_|GRAY AREAS 





Chicago sharon received a city 
licensing commission opinion that it is 
illegal te locate video poker games 
there. 

But the commission’s directive to 
remove the games from locations 
could prove ineffective in light of 
linois court rulings that favor the legit- 
imacy of the games as amusement, 
rather than gambling, machines. 

A group of Chicago operators, 
noticing the games becoming more 
visible in Chicago locations but hesi- 
tant to operate them because of the 
confusion, asked for the city’s opinion 
on the games’ legality. 

Joseph Kelly, director of the Mayor's 
License Commission, sent the city’s 
operators a copy of a letter noting that 
the games had been ruled illegal in 
the U.S. Court of Appeals in Chicago 
and by the attorney general's office. 
The letter was also sent to locations 
whose liquor licenses were due for 
renewal May 1, threatening that 
operating the games could result in 
the revocation of licenses. 

Although U.S. Circuit Judge Arthur 
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THE GAME: 


The player manuevers 
Bagman through various 
mine shafts picking up 
money bags and placing 
them in the wheelbarrow at 
the surface of the mine. 


A time controlled bonus is 
awarded upon placing the 
money bag in the 
wheelbarrow. 


While climbing through the 
mine shafts, Bagman must 
avoid pursuing guards, the 
moving ore carts and the 
moving elevator. 


Bagman can temporarily 
defend himself by using a 
pickax or dropping a money 
bag on the pursuing 
guards. 


Licensed from 
S.A. Valadon Automation, France 





Bagman is moved 
horizontally and vertically 
by 4-way joystick. 


The action button is used to 
make the Bagman perform 
the other tasks: 





M@ Pick-up and drop the 
money bag 





M@ Pick-up and drop the 
pickax 


Grab and release the 
ceiling beam to avoid 
the ore carts | 








Placing a money bag in 
wheelbarrow 





Pick-up and drop the 
wheelbarrow 
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TOP VIDEOS 
Arcade Locations 





Thirteen of 29 videos (45%) with a response rate over 
ten percent have above average performances. 


Rating 

July1 Junel5 Junel 
1. Pole Position/Atari ........ 100.0 100.0 100.0 
% 2 KOviGus/ AIG... oo wk 68.7 69.9 67.3 
* 3. Time Pilot/Centuri ......... 66.1 68.5 68.9 
4. Q*bert/Gottlieb............ 65.4 65.1 65.5 

* 5, Front Line/Talto ......... 64.6 64.1 _ 
* 6. Millipede/Atari............ 63.7 66.6 71.6 

Provisionally Rated Videos 


(Above average performing games, with 
a response rate between 10—25%) 


Rating 
Provisional Ratings July 1 Junel15 June l 
Congo Bongo/Sega.......... 81.6 _ 78.5 
Sinistar/Williams ............ 78.5 725 68.9 
Star TrOR/ SOG . occ fey. eas 76.4 72.8 72.6 
Zoo Keeper/Taito............ 71.0 65.3 63.1 
Moppy/ Bay. Fos kee. eek 70.4 80.8 86.1 
Food Fight/Atarl............. 68.7 63.9 7iS 
Mad Planets/Gottlieb........ 62.2 _ 76.7 
NOVELTY (non-videos) 


Arcade & Street Locations 


Five of 9 novelties (56%) with aresponse rate over ten 
percent have above average performances. 


Rating 
July 1 Junel15 Junel 
1. Whac-A-Mole/Bob’s Space 


Ore oe ae he ate oie one 100.0 — _ 

2. Skee-Ball/Skee-Ball ...... 99.9 _ i 

S Chere tee. ye. ke: 96.0 - — 
Provisional Rated Novelties 


(Above average performing games, with 
a response rate between 10—25%) 


Rating 


Provisional Ratings July 1 Junel15 Junel 
Boom Ball/Meltec ........... 112.9 — _ 
Mini Skee-Ball/Skee-Ball..... 97.9 — _ 


NOTICE: The sole purpose of this survey is to 
determine on a regular basis the top performing 
games in the country. Any attempt to use the results 
of this survey for any other purpose is unauthorized, 
wrongful, and misleading. 
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TOP VIDEOS 
Street Locations 


Twelve of 22 videos (55%) with a response rate over 
ten percent have above average performances. 


Rating 

July 1 June 15 Junel 
* 1. Pole Position/Atari ........ 100.0 100.0 100.0 
* 2. Time Pilot/Centuri ......... 67.5 84.8 77.9 
* 3. Mr. Do!/Universal .......... 67.2 77.4 76.5 
4. Q*bert/Gottlieb............ 622%.) Fail 69.7 
* 5. Millipede/Atari ............ 60.7 69.0 63.8 

6: Joust/Williams.....:......: 58.0 64.1 — 
* 7. Moon Patrol/Williams ..... 58.0 - 63.6 
8. Ms. Pac-Man/Bally......... 57.9 62.8 64.6 

Provisionally Rated Videos 


(Above average performing games, with 
a response rate between 10—25%) 


Rating 
Provisional Ratings July 1 Junel15 Junel 
zevious/ Alar. ook i 73.2 67.1 67.3 
Front Line/Talto:.... 06.06. 6.8. 7a _ 66.7 
Sinistar/Williams ............ 66.9 67.6 - 
Srey TIOK/SOGG so. hc. os eae 60.7 64.1 _ 
TOP PINBALLS 


Arcade & Street Locations 


Eight of 13 pinballs (62%) with a response rate over 
ten percent have above average performances. 


Rating 
July 1 Junel15 Junel 
* 1. Q*bert’s Quest/Gottlieb... 100.0 87.1 100.0 
2. Defender/Williams....... 97.4 74.0 - 
3. Eight Ball Deluxe/Bally .. 81.4 86.4 88.3 


Provisionally Rated Pinballs 
(Above average performing games, with 
a response rate between 10—25%) 


Rating 


Provisional Ratings July 1 Junel5 Junel 
JOUSt/WHNGEMS oo os eas es ks 126.0 108.0 - 
Time Fantasy/Williams....... 120.3 95.3 - 
Grand Slam/Bally............ 89.3 100.0 _ 
Soirlt/GomueD 2 ooo ass esse. 82.5 84.7 _ 
Striker/Gottlieb .............. 80.2 81.9 = 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 
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Dunne ruled Computer Kinetics’ Draw- 
5 Poker a gambling device, he found 
another of the company’s video card 
games a game of skill and, therefore, 
an amusement device. 

Shortly thereafter, video poker 
games seized by police in Kankakee 
and Madison Counties on the basis of 
former Attorney General Tyrone 
Fayner’s opinion were ordered 
returned when the judges in both 
cases determined the games were 
amusement machines. 

State’s Attorney L. Patrick Power, 
who prosecuted the Kankakee case 
for the state, said the attorney general 
issued an opinion on the games at his 
request. He said the Kankakee case 
was tried specifically to test the attor- 
ney general's ruling. 

“I must admit the arguments of the 
defense were quite compelling,” 
Power said. “I'd be hard pressed to 
argue very strenuously that the judge’s 
decision was wrong.” 

“Either all of us or none of us should 
be able to use them,” said Ken Thom, 
president of the Illinois State Associ- 
ation. 

Thom said the letter from the city 
“did some good” in decreasing the 
number of video poker games on 
location. He estimated that before the 
letter was issued, about 5 percent of 
the approximately 7,000 Chicago 
establishments with liquor licenses 
offered the games. a 








AGMA 
MAY STAGE 
INDUSTRY SHOW 


The Amusement Games Manufac- 
turers Association may soon conduct 
its own industry trade show. 

A resolution to establish what could 
be a third major industry trade show 
was to be voted on when manufac- 
turers convened for their annual 
AGMA membership meeting May 20 
in Alexandria, Virginia. 

According to AGMA Director Glenn 
Braswell, manufacturers were to con- 
sider the “market potential” of holding 
an industry trade show and hear pro- 
posals from at least one show man- 
agement company. 
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Standard Change-Makers 
COMPUTER Changers are 
micro-processor controlled. They 
add, subtract, totalize, accumulate, 
audit every transaction and even 
self-diagnose problems. A 6-digit 
read-out provides the information. 
COMPUTER Changers carry a 


Standard’s COMPUTER Changers 


provide 
amusement 
operators with 








...more Capacity 
...more flexibility 
...more protection 


than any other 
bill changers 
ever built 


MODEL PSS8415 


They can change $1 bills or $5 bills, or both $1 and $5 
bills, plus quarters, and even accumulate dimes and 
nickels to 25¢. 


They can return quarters or tokens (from 1 to 124 per 
vend). Owners can change the number of coins or 
tokens dispensed with a simple switch. 


Available in models with 1, 2, 3 or 4 bulk-loading 
direct-action hoppers. 


They can hold from 3,200 to 12,800 ($800 to $3,200) 
quarters or tokens of similar size. 


Handsome heavy steel maximum security cabinets are 
finished in rich brown with wood grain paneling, 
lighted cap kit and separate locked storage area in base. 


limited 2-year warranty. Both the 
changers and their money can be 
insured under a special policy written 
by one of the nation’s leading 
insurance companies. For full 
information and prices on these 
versatile new bill changers, call or 
write today. 


tandard 
Change-Makers 


422 E. New York St. 

Indianapolis, IN 46202 

Tel. (317) 639-3423 + Telex STANCHANGE IND 276073 
Sales offices and complete factory service centers in 
Indianapolis, Los Angeles, Philadelphia and Montreal. 
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Manufacturers have discussed hold- 
ing their own show, Braswell said, for 
about a year. 

Braswell implied that the AGMA 
show may possibly be set to compete 
with either the AMOA or the AOE. 

The coin-op amusement industry 
offers two major shows annually. The 
Amusement and Music Operators 
Association offers a fall extravaganza, 
while Play Meter, in cooperation with 
Conference Management Corpora- 
tion, holds its Amusement Operators 
Expo in the spring. e 


MIDWAY SUES 
DIGICOURSE 


While the parties gather evidence in 
the Digicourse Inc. patent infringe- 
ment suit against Louisiana video 
game distributors, Bally/Midway, 
whose videos allegedly violate the 
patent, has taken action against Digi- 
course. 


RENO GAMES 


Bally contends it discredited the 
Midway name, that its patent should 
be declared invalid, and that, never- 
theless, Midway videos don't infringe 
on that patent. 

The suit, filed in US. District Court in 
Chicago, asks for $1 million in 
damages. It contends New Orleans- 
based Digicourse principal James 
Lapeyre and his attorney Paul Hayes 
“disparaged Midway’s video games” 
by publicly stating through a pub- 
lished interview with Play Meter 
(December 15, 1982, p. 23) that Mid- 
way games infringed on the Digi- 
course patent. 

Midway has also asked the court to 
find Hayes in violation of the legal pro- 
fession’s code of ethics, claiming he 
wrongly demanded damages from 
Bally/Midway as a condition of settling 
the Louisiana suit. 

Hayes said the Midway suit is “with- 
out merit,” but beyond that he would 
have “no comment, in view of Mid- 
way's activities.” 

The Digicourse suit, filed August 9, 


1982, and scheduled for trial on 
December 5, 1983, in US. District Court 
in New Orleans, seeks a “reasonable 
royalty” of about 5 percent of the reve- 
nues from allegedly infringing games 
sold by New Orleans area distributors. 

Although the suit is filed against four 
Louisiana distributors, the games’ 
manufacturers, fearing they could be 
held liable by the distributors if 
Lapeyre’s claim is successful, took up 
the fight alongside their distributors. 

The four Louisiana distributors in the 
suit are A.M.A Distributors, New Orleans 
Novelty Company, Rowe International, 
and S&H Novelty Company. 

The list of games reads like a poll of 
the industry's greatest hits. Midway’s 
Pac-Man and Ms. Pac-Man, Nintendo's 
Donkey Kong, Sega's Frogger, and 
Taito and Gottlieb videos are named 
as games that, unauthorized, employ 
Lapeyre’s patented design whereby 
the game monitors are positioned at 
an angle to prevent light reflections on 
the screens from within or from outside 
the game. e 
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TO SERVE YOU: 
Ron Markis, Pres. @ Bill Stephens, Sales 
Tobi Bresalier, Off. Mgr. © Harry Quintal, Tech. 


Tired (ZZZZZ) of paying Too much for a Good thing? You don’t have to anymore! 


For over one year the “Little Casino” by Digital Controls, has proved itself as a viable piece of equipment, 
capable of earnings equalling that of top video games. 


Today there is a comparable piece in “Reno Games.” Reno Games offers a 4 in 1 AMUSEMENT ONLY play 
mode featuring Black Jack, Poker, Craps, and Red Dog, Two (2) player option, fantastic attract mode and 


operator settable. 


The warranty is a whopping six months on PCB and monitor and ninety days on any and all other defective 
parts—a Lazy Susan is even provided at no cost. 


The price?.....Call now for the distributor nearest you. 


Many distributorships still available. 
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With the zap of a TAP kit licensed fis t 

operators all over the country are giving new life © 1982 Data East USA, Inc. 
to those old dead games with ZOAR by TAGO. 
RETURN ON INVESTMENT is greater per dollar 
spent than any upright on the market after 8 weeks 
on test. It is truly a great opportunity that everyone 
can afford to take at 3 the cost of a new dedicated 

upright. And it’s easy to do! Why, even Igor can do ELECTRONICS 
it!! Your Distributor has it now - the most complete conversion kit available. 


Turn-A-Profit kits include art work, monitor & header plexy, harness, simple how-to-convert instructions, 
schematics, new board set, wiring harness, and optional complete control panel. 


sp. \ciem 28 eng -{e) (es 
eS > Coar-lale(-M Blah (800) 527-3639 Ask for Beezer, Anteater, 














Arlington, Tx. 76011 (817) 860-8481 (Texas) Calipso and Mr. Do. 











MAGNAVOX 
SUES FOR 
‘PAC-MAN’ 
ROYALTIES 


Magnavox Company has filed suit 
against Bally Manufacturing, claiming 
Bally has not made payments for tech- 
nology it licensed from Magnavox for 
use in its coin-operated video games. 

The suit, filed April 15, asks for 
millions of dollars in royalties and 
back interest. Bally attorneys deny the 
suit has any merit, but was filed in 
retaliation to a suit Bally won against 
Magnavox’s parent firm, North 
American Phillips. 

The Magnavox suit claims Bally 
owes up to $25 for each of certain, but 
unspecified video games it has pro- 
duced since 1976. The suit contends 
the games employ patented technol- 
ogy, the rights to which Bally agreed 
were Magnavox’'s when the two com- 


Summer's here. 
It's time for a fling. 


For all your game 
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panies settled a 1974 suit. As part of 
that settlement Bally—as did Atari and 
Williams—agreed to make royalty 
payments for each piece it produced 
that utilized paddle ball technology 
patented by Sanders Associates and 
exclusively licensed to Magnavox for 
its Odyssey video game systems. 
Magnavox claims royalties are 
owed on Pac-Man and “other coin-op 
games” produced by Bally, but Bally 





AUCTION 


300+ VIDEO GAMES 
Montgomery, Alabama 
1550 N. Court St. 
Saturday, 18 June - 10:00 a.m. 


attorney Sidney Katz said that only a 
couple of older Midway sports theme 
videos employed the technology and 
that required royalty payments were 
made. 

Rather, Katz suggested, the Magna- 
vox claim is in retaliation to a suit Bally 
and Atari won wherein North Ameri- 
can Phillips was enjoined from further 
production of a home video game, K. 
C. Munchkin. The court ruled the 
N.AP. game infringed on the copy- 
rights of Pac-Man. Currently, the 
parties in that suit are arguing over 
what kinds of damages are due Atari 
and Bally. e 


DISTRIBUTION 
AGREEMENT 
TESTED 


Wico Corporation, supplier of parts 
and accessories to the coin-op indus- 
try, has filed suit against graphics pro- 






and vending needs, 
why not 


give us a ring? 


BIRMINGHAM 
VENDING COMPANY 


540 2nd Avenue North 
Birmingham, AL 35204 


205/324-7526 








This offering consists of 300+ new and 
used videos, pins, jukes, changers, and 
other related video and game room 
equipment. 


COLONIAL 


AUCTIONS, INC. 


Marietta, Georgia 


For information call 


404/434-6199 


Out of State Toll-Free 
1-800/241-2237 


Col. H. C. Thomas, Auctioneer 
Alabama AAL#474 
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ducer Willis Industries, charging it with 
violating an exclusive distribution 
agreement for Wico to handle Willis’ 
Environgraphics package 

Wico has been distributing the 
Environgraphics kits, decorative and 
promotional wall pieces for game 
locations, for more than a year and 
wants to either continue as exclusive 
distributor of the artwork or have Willis 
buy back the line. 

Willis counsel Timothy Ward said the 
firm became dissatisfied with Environ- 
graphics kit sales through Wico and, in 


late February, decided to sell the kits 
direct to operators. Since it has taken 
back the line, he said, sales have 
improved markedly. 


“Our decision was made after open 
communication with Wico,” Ward 
said. “We have always enjoyed acon- 
genial relationship with them, and we 
are surprised they are being such 
poor sports about this.” 


The case could be an interesting test 
of the strength of contracts between 
suppliers and distributors. e 


CORNHUSKERS 
MULL VIDEO 
LOTTERY 


In Nebraska, where local lotteries 
contribute thousands of dollars aweek 
to city coffers, some state officials are 
pushing for a piece of the action by 
supporting a measure to legalize a 
statewide video game lottery. 

The measure, postponed when it 





NCMI Survival Seminar Schedule 


The National Coin Machine Institute will hold a 
legislative seminar program for operators of coin-op 


games, phonographs, and cigarette machines June 22-24, 


at the Marriot Hotel in Orlando, Florida. 
Here is the NCMI program for its First Annual 


Industry Survival Seminar. 


Wednesday, June 22: 8—10 p.m. 


Evening Session 


Oneniic REniarks ..sccc20siccwceuds 
VIGGO GIAMIES ceccacccaveucess Glenn Braswell-AGMA 
Jack Kelly-Tobacco Institute 
...Jerry Gordon 
Prof. Boris Parl, 
Northwestern University 


CHWMATCUES 665s tee ena 
Music 
Economic Overview 


eoe@e@nesee8 @ 8 608 8 68 @ 2 6'One 


Afternoon Session 
Opening Remarks 
State Association Programs 


Questions & ANSWETS ss. cxewasweaes Tiny Weintraub 
Closing Remarks and Announcements 


ree Van Myers 


Sonny Silverstein 
sada ng es Millie McCarthy 


Opening Statement 14464046000 Millie McCarthy 


MeOCUNES «seas 
Public Relations Programs 
eee Van Myers 


heen hese akmee crs Richard George 


oh eval tite aren tes Sharon Harris 
Alan R. Mount 


Quéstions & AMSWEelS 6. 6.06s<cke0s Millie McCarthy 
Family Fun Centers 
Family Fun Center Review .... Thomas F. McAullife 
One Operator’s Experience 
Questions & Answers ......... Thomas F. McAullife 


isnt hoe we wm ers Thomas F. McAullife 


Arnold Kaye 


Public Relations ....... Leo Durand-Hill & Knowlton Publishers Panel nkx5 saceee ices e005 Herbert M. Beitel 
Organizational Structure and FIG RIC? 65s oon naar and Shwe spe ws Ralph Lally 
Industry Problenis...4244544 2% Barry Rosenthal, Esq. POI tc 4s PKRELAE CE ORE ROEDERER TESS Ed Adlum 
Closing Remarks and Announcements ..... Van Myers VORS TCS 04. £644 eR EKER BE GRINDER HOR Vic Lavay 
Questions & Answers ............ Herbert M. Beitel 
Thursday, June 23: 9 a.m.—6 p.m. Beonomic Panel... cisccdasccesncecencass Arthur Fein 
Morning Session Opening Remarks ......--ssseeeeeees Arthur Fein 
Kinening ROMGt iS cscs kinscewnsasawrwnns Van Myers CARAIGUES isha ccaacdaesncenes Melvin H. Grossberg 
LOFISIANON 6c odxvcewintasseeeenses Herbert M. Beitel MUGIC- oxKeGinrexdsesanas ees nhaead eens Jack Kerner 
Opening Statement «5.5.0 s00000 a0 Herbert M. Beitel ANKE cock bbe SKU SA Rede eee ee ered TBA 
mtnte PIOstat 4 2065448se0% Penna. Representative Cnestions & Answers ..06<ésccsceenses Arthur Fein 
Organizing Politically «. «0.000066 Allen Weintraub Closing Remiarns c.ssceeccvavseeeserex ian Van Myers 
PAS PO0GS 4 ccokcaeaseavetesaaex Richard George 
LIGGAOW sic cee eekernes €0% Barry Rosenthal, Esq. Evening Session - 6-9 p.m. 
Questions & ANSWers 2666255600 Herbert M. Beitel Reception 
Pusne Reuven’ 3410046044460 euw ewe Alan R. Mount Dinner Served 
Opening Statement csocesccsveea cs Alan R. Mount introduction Speaker siaccxcgneweracaaves Van Myers 
Avalatle Materials. <cicseevenavnssews Don Osborne POStuUred SPCOKe! 154 c046canew needa Robert Mullane 
National Public Relations «13 0s sse00 Leo Durand 
Questions & Answers ............. Alan R. Mount ‘Friday, June 24 
CURATOUES vinta cece puserdenticuwass Tiny Weintraub (Times to be announced) 
Onening Statement ..so<« asses snes Tiny Weintraub Annual Membership Meeting 
Hatiging TOUGD ««.s<sinncacas Brown & Williamson Vote for New Officers 
PIORAHINCIGh: Eb no-4d bec tdeaewdsdercaeis Jack Kelly Plans for Coming Year 
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LOWEST CASH PRICES IN THE INDUSTRY 


Call: 

Jack Schleicher, General Manager 
Claudia Wilson, Sales Manager 
Fran Lutterbie, Sales 
Joe Westerhaus, President 
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DISTRIBUTING CORP. 


1210 Glendale-Milford Rd. Cincinnati, Ohio 45215 


513/771-4250 


CALL TOLL-FREE 


(USA) 800/543-4250 (Ohio) 800/582-2699 


Spring Specials — New & In-the-Crate: Pole Position ¢ Eight Ball Deluxe ¢ Q*bert 
Mad Planets @ Super Orbit ¢ Gyruss © Mappy @ Journey ® Space Duel @ Zaxxon 











was killed in a Senate committee 
March 18, has the support of some 
industry leaders although the majority 
of Nebraska operators oppose it. 

Loren Brackenhoff, executive direc- 
tor of the Coin Operated Industries of 
Nebraska, supports the proposal, but 
the 50-member operator association 
he heads voted to oppose it. 

“Operators fear the video lottery 
games would be placed side-by-side 
with their Pac-Man games,” Bracken- 
hoff said. 

He added that, in addition to this 
fear, Nebraska operators are con- 
cerned they might get no part of the 
revenues from the lottery games. State 
senator Loran Schmitt, a Nebraska 
distributor for video and slot machine 
manufacturer International Games 
Technology, assured operators they 
would be included in the lottery game 
distribution and profits, but operators 
are still concerned. 

Brackenhoff said a bill for a state- 
wide ticket lottery was sidelined May 
16. But, he added, bills for either the 
ticket or the video game lottery are 
sure to surface again because there is 
a lot of support for a state lottery in the 
Nebraska legislature. 

Also he noted, there is a desire to 
control and benefit from gambling in 
the state, not only in the form of 
lotteries, but with “gray area” games. 


“You don't know how much money 
went in, how much was paid out, or 
whether anybody attempted to 
tamper with them,” he said about the 
video card games. “And the public is a 
little frightened about these prolifer- 
ating city, county lotteries.” e 
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Atari has revised its Community 
Awareness Program to make it useful 
in combating tax demands made on 
video game operators from state and 
local governments. 


“The presentation no longer deals 
with social issues, whether the games 
are good or bad,’ commented 
Margaret Lasecke of Atari public 
relations. “Instead it focuses on the tax 
issue, the blatant demands being 
made on operators for money by all 
levels of government.” 

The videotape, the heart of the CAP 
package, has been reduced from 17 
to seven minutes. An interview with 
Tom McAuliffe of Time Out, a national 
arcade chain, was inserted into the 
program. 

“The interview treats the realities of 
doing business as an operator,” 
Lasecke noted. 

The tape includes statistical data 
from the recently released Sanford C. 
Bernstein investment analysis of the 
industry, data on the expenses of con- 
ducting a video game operating busi- 
ness, and comments on the demands 
made of locations to make decisions 
for children who play the games that 
should be made by their parents. 

CAP Il includes a booklet explaining 
the roles of manufacturers, distributors, 
and operators in the industry, as well 
as information for operators on deal- 
ing with broadcast and print media. 

Lasecke said the program was 
redesigned on the basis of the feed- 
back from those who used the original 
package. e 


THE CALENDAR 


June 16—18 
OMAA's 1983 Exposition of Music 
and Games, Hyatt Regency, 
Columbus 


June 22—24 
The First Annual Industry Survival 
Seminar, sponsored by the National 
Coin Machine Institute, Inc. (NCMI), 
Marriott Hotel, Orlando, FL 


July 15—17 
Montana Coin Machine Operators 
Association, Bozeman 


July 25—29 
Tenth Annual Conference on Com- 
puter Graphics and Interactive Tech- 
niques, Conference Office: 141 East 
Wacker Dr., Chicago, IL. Sponsored 
by the Association for Computing 
Machinery’s Special Interest Group 
on Computer Graphics, Engineering 
Society of Detroit, IEEE Technical 
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Committee on Computer Graphics, 
and Eurographics. Detroit, Ml 


September 6—1 1 
North Carolina Coin Operators Asso- 
ciation (NCCOA) Convention and 
Trade Show, Hyatt House & Conven- 
tion Center, Winston-Salem, NC 


September 22—25 
West Virginia Music and Vending 
Association, Ramada Inn, South 
Charleston, WV 


October 7—68 
Amusement and Music Operators of 
Virginia “Silver Jubilee” Trade Show, 
John Marshall Hotel, Richmond 


October 13—15 
Amusement Operators Western 
Conference, Biltmore Hotel, Los 
Angeles, CA, sponsored by Play 
Meter and managed by Conference 
Management Corp. 





October 13—16 
42th ENADA (National Exhibition of 
Automatic Amusement Machines) 
Congress Building, EUR, Rome 


October 18—16 
National Convention-Exhibit of 
Vending and Foodservice Manage- 
ment, McCormick Place, Chicago 


October 27—30 
AMOA Exposition 1983, The River- 
gate, New Orleans, LA, Hilton Hotel, 
headquarters 


November 186—20 
1983 IAAPA Trade Show, The River- 
gate, New Orleans, LA 


November 23—25 
INCOMAT ‘83 (International Coin- 
Operated-Machines-Exhibition and 
Congress) Vienna-Congress-Center, 
Oberlaa, Vienna 
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FIRST TIME OFFERED 


P.C. BOARD 
CONVERSION KITS 


NOW YOU CAN GET 
A PROVEN TOP 10 
GAME 












WHICH HAS JUST 
HIT THE CHARTS! 





THE DATA EAST P.C. BOARD 
CONVERSION KIT INCLUDES: 


e PC Board e Side Panel Decals 
e Harnesses e Monitor Plex Modifications 
e Control Panel Graphics @¢ Marquee Modifications 


CALL YOUR DATA EAST DISTRIBUTOR TODAY. 
OR 


CALL OUR TOLL FREE NUMBER FOR YOUR NEAREST DISTRIBUTOR 























The First .. . 
And Still The Only . . . 
Top Earning Conversion Kit! 
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THE PLAYERS’ CHOICE 


A Consistent Top Performer In All Industry Equipment Polls. 
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tarl is very image conscious. 
The company has developed 
a weighty public relations 
department that develops means to 
convince skeptics of the positive 
aspects of video games and then 
peddles those points whenever some- 
one will listen. 

And the company spends millions of 
dollars on television commercials 
designed to make the name Atari 
synonymous with video games. 

During its annual distributor con- 
vention in May, Atari did much to 
further its image with its most immedi- 
ate coin-op customers. Distributors 
feasted on Florida sunshine and resort 
luxury during a week of business 
mixed with pleasure at the new Buena 
Vista Palace, near Disney World in 
Orlando, Florida. 

Not only was the setting first class, 
but there were elegant promises from 
Atari coin-op chief John Farrand 
whose principal message at the week’s 
concluding banquet was a pledge to 
produce only top earning games. (See 
related story in News section.) 

“We will market only No. One and 
No. Two games,” Farrand vowed, 
bolstered by the company’s recent 
success with Pole Position, enabling 
Atari to corner a large share of the 
depressed dedicated game market. 


Parent’s blessings 

With the blessings of parent Warner 
Communications, Atari will spend 
more energy and money on market 
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Atari staged entertaining events at several of 
Lake Buena Vista’s most alluring spots. 


ee 


research in an effort to take some of 
the guesswork out of video game 
development. Expanded research and 
testing will insure a product to excite 
the most selective of players, and it is 
the company’s fondest desire to make 
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The beautiful Lake Buena Vista Palace 
housed the 1983 Atari distributor conference. 
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operators feel confident about buying 
Atari videos. Farrand’s promise is 
based on this recently kindled desire to 
sophisticate game testing methods. 
Atari hopes operators will feel 
confident about two new games 


Pas 


Atari spirits were high as the week of distributor meetings came to a festive ending. 
Shane Breaks, who heads the Atari European office, toasts the event with 
Public Relations Manager Margaret Lasecke. 
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Distributors’ families enjoyed the shopping and entertainment 


at Lake Buena Vista Village. 


unveiled at the distributor show. Star 
Wars, the first game produced under 
an agreement between Atari and 
Lucasfilm Ltd., and Arabian are the 
latest pieces in a prolific flow of new 
product from the Sunnyvale manu- 
facturer. 

“We have to continue to introduce 
new products in order for the company 
to be profitable,” Farrand told Play 
Meter. Whereas the hit games of yes- 
teryear sold more than 70,000 pieces, 
only slightly more than 20,000 of the 
very best games produced in 1983 will 
be bought by operators, he explained. 


Attention, Video Came Operators... 


Now All Of The 
Newest Games Are Available 
Direct From The Manufacturer 


AT DIRECT FACTORY PRICES! 


Convert your equipment quickly and 
easily with the latest, up-to-the min- 
ute printed circuit boards, all 100% 
legal for the United States Market! 


CALL OR TELEX FOR “DIRECT” PRICES! 


CENTURY CORP, K.K. 


011-81-3-587-0966 TELEX J25522 TFS INTER 
Address: Akasaka, P.0. Box 133, Minato-Ku Tokyo 107, Japan 





ALSO AVAILABLE: 


Power Supplies and 
Component Parts! 





Atari should know. Pole Position 
has been atop industry charts for 
several months, but it is doubtful Pole 
Position sales will even approach 
30,000 pieces. 

Besides, Farrand would have oper- 
ators understand, it is not the pro- 
liferation of video game titles but 
rather the proliferation of locations 
that has the public bored with video- 
mania. 


Quality and quantity 
What is important to distributors, 
because it will inspire confidence in 
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We GOTTA GO \N AND WATCH THIS Guy -- HE'S 
GREAT AT‘MOUSETRAPY 





Distributors enjoy a song and dance show 
at the closing banquet. 


Operators, is to build good games 
rather than few games. And the Atari 
promise to its 1983 distributor con- 
ference is to systemize more certain 
methods of making sure the games 
Atari produces are winners. 

“We have come a long way in nine 
years,” Farrand told the banquet hall 
full of tired and tanned Atari distribu- 
tors. 

If Atari is to go a long way in the 
next nine years, it will be adhering to 
the promises it made in 1983 to its dis- 
tributors that will, at least in part, get it 
there. e 
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EVERYONE'S TALKING 





We're the #1 Kiddie Ride Company 
and we want to get > Y 


> Rit | Mate NORTH AMERICAN sith 
14 CA C0 Oz 





309/788-0135 


Sega’s Congo Bongo 
Draws a Backlog of Orders 


By Valerie Cognevich 


ega Electronics premiered 
S Congo Bongo at the recent 
AOE show in Chicago with 
positive results—a backlog of orders. 

“It really took us by surprise,” com- 
mented Sega’s Bob Rosenbaum. “We 
are fortunate to have highly flexible 
production capabilities to respond to 
the demand Congo Bongo has 
created.” 

Play Meter singled out Congo 
Bongo for its cover because it was 
introduced after Star Trek was thrust 
onto the market with a nationwide 
promotion. However, Sega is not 
planning a promotion for Congo 
Bongo—the game is holding its own 
with sustaining earning power. 

In Play Meter’s July 1 “Equipment 
Poll,” Congo Bongo ranked Number 
One in the provisionally rated videos 
category for arcade locations. (See p. 
16.) It got an 81.6 performance rating. 
Sinistar by Williams came in second 





with a 78.5 rating, and Sega’s Star 
Trek is third with a 76.4 rating. 

Provisionally rated videos are above 
average performing games with a 
response rate between 10-25 percent. 

Star Trek appeals to arcade loca- 
tions and is a game players’ game. But 
Congo Bongo appeals to many types 
of players. Congo Bongo has a broad 
appeal to locations such as bars and 
convenience stores. 

“It’s easy enough to appeal to casual 
players,” said Sega’s Frank Fogleman. 
“Yet it offers ample challenge for 
anyone who dares to master it.” 

Everyone in this highly unpredict- 
able industry ponders the mystery of 
what the players want. No one has 
come up with the solution. 

But Sega has a solution for the 
moment. Sega appealed to serious 
players with Star Trek and offers 
casual players Congo Bongo, a game 
that is holding its own. a 
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ATTENTION 


Fanticy Fiberglass is pleased to announce that North American Amusement is 
now our only authorized U.S. Agent/Distributor for our fine line of coin- 
operated Kiddie Rides. Please look to North American Amusement for all 
sales, service, parts, and warranties. 
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Hot Air Baloon 





Hydroplane Boat 


Space Raider 


Available with movie projector 
and as Hydraulic or Rocking 
motion ride. 


Space Capsule with movie projector. 


We have the largest selection of Kiddie Rides in the country. 





524 2ND ST., ROCK ISLAND, ILLINOIS 61201 


309/788-0135 





Universal Launches 
Distributing Company 


By Mary Claire Blakeman 
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Since the amusement industry is family oriented, Universal wanted its show to be 
for the family. Here a clown waits for another face to paint. 


/ 


Universal’s Clare Teerlink, of the regional sales department, talks with operators. 


ith a clown on hand to paint 
faces and a magician to 
entertain the children, Uni- 


versal U.S.A. launched its new distri- 
bution company at an open house for 
more than 200 California operators. 

“The amusement industry is very 
family oriented, and so is our compa- 
ny. We wanted this show to be for the 
entire family, so we brought out the 
clown and magician,” said Bill 
Cravens, vice president of sales for 
Universal Distributing Company. 

While the April 30 open house was 
complete with Japanese sushi, 
American snacks, and an open bar, 
Universal U.S.A.’s move into distrib- 
uting is far from fun and games. The 
company made the move after a 
serious analysis of the bottom line— 
and a decision to pursue the market for 
conversion kits. 

“When we came out with Mr. Do! 
kits, distributors did not want to 
handle conversions,” Cravens said. 
“We started distributing the kits as a 
test and found it could be done profit- 
ably. It worked so well that we decided 
to stay with it.” 

Cravens added that the company 
doubled its sales for several months in 
a row. Sales manager Joe Morici 
concurred, saying, “I overshot my goal 
by $20,000 for the last couple of 
months.” Cravens added that, as of 
May, the company had back orders in 
excess of 1,000 units. 

With the vast changes in the indus- 
try, George Nakayama, executive vice 
president of Universal, thinks other 
manufacturers will have to make 
similar moves. “I think manufacturers 
will have to be like Bally; theyll have 
to start doing everything,” Nakayama 
Said. 

Indeed, besides dedicated games 
and kits, Universal is licensing games 
to Coleco and, Nakayama announced, 
the company will eventually manufac- 
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NOTICE 


M.K.C. Designs of Great Britain would like to announce that North American 
Amusement, is the only authorized U.S. Agent/Distributor/Importer of our fine 
line of Mini Wheels. Please look to North American Amusement for all sales, 


service, parts and warranties. 





We Have the Largest Selection of Kiddie Rides in the Country 


NORTH AMERICAN aa) 
AMUSEMENT CO. 


524 2ND ST., ROCK ISLAND, ILLINOIS 61201 


309/788-0135 
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ture as many as 2,000 slot machines 
per month in its Tokyo plant. 

While Nakayama alluded to Bally, 
he emphasized that any growth in the 
company will take place slowly, “step 
by step.” Cravens, too, added that the 
distributing arm of the company will 
primarily concentrate on the Califor- 
nia market instead of trying to get big 
fast. 


Promote product 

“We’re certainly not going to be 
Bally’s size, but this does give us one or 
two people in the marketplace who are 
primarily talking about our product 
and secondarily talking about some- 
one else’s product,” Cravens said. 
“Also, we can make decisions fast 
because we’re a small company. We 
don’t have to go through 14 corporate 
levels to hear an operator say a pro- 
duct is no good.” 

Conversion kits were the primary 
motivation for entering distribution, 
but Cravens predicts they will only 
account for about one fourth of the 
market. “We feel the kit business will 


go on,” he said. “It is not a Band-Aid. 
It will maybe account for 25 percent of 
the market, and we want half of that. 
We don’t want to be known just as Mr. 
Do!. We want to be Mr. Kit.” 

Cravens added that conversion kits 
will probably survive even if there are 
technological advances in the indus- 
try: “Even if laser discs come along, 
there are a million games out there. 
Operators still will not be able to 
afford to buy all the new laser disc 
games. To me, that means there area 
million games out there to be con- 
verted.” 

While no one knows for certain 
what will happen in the coin-op busi- 
ness, many California operators said 
that they are happy about Universal’s 
move. San Jose route owner Jeff Stern 
said that the company’s Santa Clara 
location is an important convenience 
for him. “It used to cost me $25 in gas 
to go to San Francisco and back,” he 
said. “And, if a game is hot, you need it 
right away. Going to San Francisco, | 
may sometimes lose a whole day.” 

Stern added that Universal’s service 


department has treated him well, even 
to the point of providing an unortho- 
dox method of problem solving. “One 
time they even fixed my game right in 
the truck,” Stern said. “They ran an 
extension cord right out to the truck, 
found the problem, buttoned it up, 
and I drove off.” 


Open house winners 

Stern is not the only person happy 
with Universal—several lucky winners 
in a drawing for equipment went home 
with smiles also. Joe Mirabell of G & 
G Amusement in Montebello won a 
Brixx kit, Howard Katzman of Galaxy 
Game Center in Santa Clara received a 
Mr. Do! upright game, Art Carpenter 
of Conjo in Redding got the Mr. Do! 
cocktail table, while Sandy Kaplan of 
High Score arcade in Santa Cruz won 
the Mr. Do! conversion kit. 

Other winners included Claudia 
Gray of Davies Family Fun Center in 
Fair Oaks who received a Lost Tomb 
kit, and Bill Bennett, selected as the 
winner of a year’s subscription to Play 
Meter. e 





George Nakayama (right), Universal’s executive vice president, 


thinks more manufacturers will consider distributing. 
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Japanese tempura and sushi, along with American food, 
were served. 
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HOT NEW ARCADE PIECES 
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World’s most exquisite Shooting Gallery 
Available in 5, 6, 8, 10 & 14 Gun Models. 








Shooting Guns 
are back again, 
Bigger than ever. 
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NINJA GUN 





THE MONEY MACHINE 


HIGH BALL 


THE TREND FOR 1983 WILL BE ARCADE SPECIALTIES. 
WE HAVE THE LARGEST SELECTIONS OF NEW AND EXCITING GAMES. 
Shooting Guns Happy Feet Excuse Booths Arm Wrestlers  Astrologies 


Shooting Galleries Palm Readers Money Machines Water Games Vendors 
Target Bowling Alleys Handwriting Analyzers Fun Mirrors Bio-Rythms 








A] AMERIGAS ARGADE SPECIALTY C9. 


524 2ND STREET * ROCK ISLAND, ILLINOIS 61201 « (309) 788-2962 
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iT TALKS! 


Telecommunications network allows ops 
to handle home, arcade games 


oday’s industry economics 
were not designed with the 
operator in mind. 

The manufacturer sells his games to 
the distributor and makes his money. 
The distributor in turn sells the games 
to the operator and makes his money. 
Then the operator lines up locations, 
places the games, and then gives half 
the game earnings to the location so 
the location makes his money. 

Then the operator takes his half of 
the earnings and wonders when he will 
see any real profit as ends keep getting 
harder to meet. 

The operator is playing a game of 
Russian roulette, attempting to dis- 
cern which games will be hits and then 
trying to have those games available to 
his customers as soon as possible. 

But this is the way the industry 
works. Is there a solution? 

Video Communications, located in 
Richmond, Virginia, has spent five 
years developing a system called the 
Video Communications Terminal 
(VCTER) which could revolutionize 
the industry. According to Michael 
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By Valerie Cognevich 





The VCTER looks robotic in appearance. 
This unit is covered with a fine wood for 
locations such as restaurants and doctors’ 
offices. Another cabinet of durable mate- 
rial will be available for arcade locations. 


Sattelmaier, president of the firm, the 
system is based on solid economic 
principles designed for the operator. It 
will be available in November. 

“What we are doing,” Sattelmaier 
said, “is placing the computing power 
the U.S. government had only a couple 
of years ago into the hands of whoever 
wants it.” 

The system is a telecommunications 
network incorporating a highly 
sophisticated computer with almost 
limitless capabilities, Sattelmaier said. 

According to reports from USA- 
Today and industry analysts, the 
future lies in telecommunications. 
More than $30 billion worth of busi- 
ness transactions will take place on 
telecommunication systems in the next 
three to five years, according to the 
national newspaper. 


Video games 

Of course, operators want to know 
what telecommunications can do for 
them. 

“The video games that can be put on 
the VCTER are far superior to any 
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current game out there simply because 
the memory capacity is so large,” 
Sattelmaier said. 

“We are not as concerned about 
today’s quality of games since the life 
span of a video game is so short,” he 
continued. “We are looking to the 
future and the next level of games 
being written for our system that will 
not be able to be matched by anything 
today.” 

The VCTER technology will also 
supply laser disc games. Operators are 
looking to them as the next step in the 
evolution of the coin-op industry. 

“If we really wanted to be nasty 
about it, we could put our laser games 
on 10 cent play and still make more 
money for the operators than conven- 
tional laser disc games,” Sattelmaier 
stated. 

“When the industry goes to the 50 
cent play for laser games, the equip- 
ment will nearly double in cost. Then 
the operator will still be scratching his 
head saying, ‘I thought I was supposed 
to be making some money some- 
where!’ ” 





Local TV stations interview Michael Sattelmaier about VCTER. 
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“..we could put our 
laser games on 10 cent 
play and still make 
more money for the 
operators than con- 


ventional laser disc 


ames 99 This is the VCTER home unit complete with a receiver 
§ : to utilize the computer telephone. 
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Games available 


The VCTER works on the same cabichceee Om Tik ee 
principle that a library works. It a ee 
doesn’t throw out old books, it just A Saree 
adds new ones. VCTER does this with “~ xm tarctaeet : 
games. New games are added, but old : as | == 


ones are still available. 

The games are fed into each unit via 
a host station in each geographical 
location—much like the telephone 
company’s switching stations. The 
system can hold an infinite number of 
games making all games available to 
players. 

The newer games are promoted 
through track modes on the system. 
The VCTER speaks to the customer, 
luring him to the machine and enticing 
him to communicate with it. 

“The system is designed to do what 
other games cannot do—pull the 





Kenneth Hare (marketing representative), James Blackburn (executive vice 


, ane president), Michael Sattelmaier, and Rick Scott (marketing representative) 
customer over to it, talk him into were at the recent AOE in Chicago. 


PLAY METER, July 1, 1983 41 


something, and let him enjoy himself 
as he communicates with the machine. 

“The players don’t have to know 
how to operate a computer, because 
the machine instructs them even 
before customers insert their quar- 
ters,” Sattelmaier said. 


Marketing the system 

Not only is the system different, but 
its marketing is unique. The operator 
does not buy the machines; instead he 
puts a $500 security deposit (about 
1/26 of the value of the machine) and 
splits the profit with the company as 
well as the location. In other words, 
the operator, location, and Video 
Communications each get a third of 
the profit. 

“If the operator does not make any 
money, we do not make money,” 
Sattelmaier pointed out. 

The company is trying to sign about 
2,000 operators to be dealers for the 
system. 

“Once we have signed our limit of 
Operators, we will sign up no more,” 
Sattelmaier said, “I don’t feel like it’s 
fair to those who break ground to sign 
up those who just sat back expecting 
their lion’s share of the market. 

“But the operator has nothing to 


lose. If what we say is absolutely false, 
and the operator doesn’t make a dime, 
he just turns in the equipment, we give 
him back his security deposit, and he 
has not lost anything.” 


Other uses 

But the games are not the only 
function of this system. 

The home market, forbidden to 
operators in the past, will be within 
reach. Video Communications also 
has a home version available for 
Operators. Each home user pays a 
slight security deposit, fills out a credit 
application, is given a credit limit, and 
is billed each month by Video 
Communications. 

The customer can buy any of the 
services offered within his credit limit. 

The customer is charged a quarter 
(billed at the end of the month) for 
each game brought up on his TV 
screen. He can, however, play the 
game for as long as he wants. The 
customer incurs an additional charge 
only if he wants to play a different 
game. 

The system also has other services 
available, including making airline 
reservations. This can be done from a 
home unit or an arcade unit.(The two 


SUPER RIDER. 
CONVERSION KITS! 


OUR CONVERSION KITS CONTAIN EVERYTHING YOU 
NEED TO CONVERT A GAME: 
SUPPLY, 2) WIRING HARNESS, 3) 
TRANSFORMER, 
JOYSTICK, 5) 


HEADER, 
AND SIDE DECALS. 


1) PC BOARD AND POWER 
ISOLATION AND POWER 


4) CONTROL PANEL SWITCHES, AND 
CONTROL PANEL OVERLAY, 


MONITORS ARE ALSO AVAILABLE. 


For more 
information call 


800-528-1442 


3731 E. LaSalle © Phoenix, Arizona 85040 
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types can communicate with each 
other.) 

If the customer wants to make air- 
line reservations, he makes a selection 
from the main menu which includes 
choice of games, messages, and other 
services. The screen then displays a 
flight schedule. The customer types in 
the necessary information, uses his 
Video Communications credit card, 
and the reservation is made. Video 
Communications pays the airline and 
bills the customer. 

The operator receives a commission 
on the transaction like a travel agent 
does. 

The home system offers a computer 
telephone plugged into the regular 
phone plug. Using it for long distance 
calls automatically puts the call 
through the cheapest way possible, 
saving the customer money. 

The system also can be used to 
receive and send messages. If someone 
in one location wants to leave a mes- 
sage for his friends, he can leave the 
message there or doit from home since 
the two interface. 

The message can be retrieved by 
various codes by using a name, code 
number, name and code number, or 
name, code number, and address. @ 


= 
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WE CONDENSE THE MOST ESSENTIAL INGREDIENTS FROM 
CURRENT TECHNICAL AND MARKETING INFORMATION FOR THE COIN—OP AMUSEMENT INDUSTRY. THE MOST USEFUL 
INFORMATION, GATHERED FROM KNOWLEDGEABLE SOURCES WORLDWIDE, IS PRESENTED TO YOU, TWICE EVERY 
MONTH, IN READABLE FASHION, SO YOU CAN KEEP UP WITH WHAT'S BREWING! 


YOUR SUBSCRIPTION IS READY FOR YOU 
CALL: 1-504/837-7987 
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The Operator’s Computer Sourcebook 


n Mappy, a new Namco/ Bally 
[ices the title character dashes 

and bounces about, grabbing 
various treasures. During the game, 
Mappy gathers TV sets, safes, and 
copies of the Mona Lisa. 

And Mappy also gathers a treasure 
that looks suspiciously like a personal 
computer. 

That’s only appropriate, because 
more small businesses these days 
are discovering what a treasure the 
personal computer can be. I consider 
myself a small business: writing 
articles provides me a side income that 
helps me pay not only for my frequent 
stops at the local arcade, but also fora 
computer of my own. 

I’m writing these words on a 
personal computer—the Kaypro II— 
using a word-processing package 
called “Perfect Writer.” After I finish 
this article, I will submit it to Play 
Meter, then make record of the 
submission using one of my comput- 
er’s filing programs. When Play Meter 
pays me forthe article, I will record the 
income on a general business-ledger 
program. The post office loses my 
article? No problem, because I can ask 
the computer to print another perfectly 


typed copy. 
44 


puter Sourcebook 


By Bill Brohaugh 


Should I need a list of all the articles 
Play Meter has bought from me, the 
computer will search my files and type 
out a list. And come tax time when the 
IRS asks me to itemize my small-busi- 
ness expenses, the computer will tally 
how much I spent on postage, phone 
calls, business-related travel, and so 
on. 

Your business, on the other hand, 
does more than allow you to drop 
some extra coins into nearby video 
games (which probably belong to you, 
anyway). It feeds you and your family, 
clothes them, pays for your house and 
car, and generally supports your life 
on this planet. A personal computer 
can be just that much more important 
to your financial well-being than it is 
for mine, because the business you'll 
use it for is that much more financially 
important to you. 


Business help 

Besides, your video games and 
pinball machines are run by computer. 
Shouldn’t they run your business, too? 

The surprising answer is maybe, 
maybe not. That’s for you to decide. I 
have found my computer useful, but 
don’t let me talk you into buying one. 
Though the prices of personal comput- 


's Computer Sourcebook 





ers are dropping (Remember how 
calculator prices dropped?), hardware 
and software are still major invest- 
ments. We’re talking prices of thou- 
sands of dollars if you buy a machine 
with sufficient memory (more on what 
that means later) and if you buy 
computer programs of sufficient 
complexity to perform as the business 
tools you want them to be. 

First, let me define “personal com- 
puter.” 

Computers have been around for 
some time. But it wasn’t until recently 
that some computer whizzes started 
playing around with creating their 
small versions as a hobby. With an 
entrepreneurial leap on pretty much 
the same level as Nolan Bushnell 
turning the “hobby” of computer 
games into such commercial ventures 
as Computer Space and Pong, the 
hobby of building “microcomputers” 
was turned into such commercial 
successes as the ever-popular Apple. 

The first-generation microcomput- 
ers were primitive, and to put them te 
any real practical use required a lot of 
technical knowledge and even more 
ambition. These computers, for 
instance, couldn’t even type lowercase 
letters. Computer programs were 
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More small businesses 

are discovering what a 

treasure the personal 
computer can be. 


Shopping for a computer 
has become more 
complex—more than 175 
computer magazines are 
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Your video games and 
pinball machines 
are run by computer. 
Shouldn't it run your 
business, too? Maybe. 
Maybe not. 
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The machinery is getting 
cheaper, the software 
more useful, the comput- 
ers, in general, easier 
to use. 
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written with CAPITAL LETTERS, so 
why bother with lowercase? 

All that began to change with the 
second generation of the micros, when 
the Apple II, the TRS-80 Model III, 
and other such computers debuted. 
The manufacturers began to see the 
vast potential of the computers, 
especially in the business community. 
Improvements were made, new 
computers were created, and new 
“user-friendly” (which means you 
don’t have to be an IBM executive to 
run it) software was written. 

What generation are we in now? The 
third? The fifth? Hard to say. The 
growth of the computer market and of 
the sophistication and technology in 
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the field hasn’t moved forward; it’s 
leaped ahead. That’s good in that the 
machinery is getting cheaper, the soft- 
ware more useful, the computers, in 
general, easier to use. That’s bad in 
that shopping for a computer has 
become more complex. Maybe the 
next step is a computer program that 
helps you select computer programs. 


Computer elements 

Anyway, the typical computer 
system comprises these elements: 

e A keyboard, like a typewriter key- 
board, except it has more keys—and it 





houses the microprocessor that runs 
the computer. 

e A monitor, which serves the same 
purpose as a video game monitor: it 
displays information. 

e Memory storage. This takes two 
forms: internal memory and external 
memory. Internal memory is the 
computer’s ability to store program 
information; you “load” the software 
program into the internal memory. 
The higher the “RAM” of the comput- 
er, the greater its internal memory, and 
the more complex the programs it can 
handle. RAM stands for Random 
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The Lynde Ordway Model 125 
Crimper allows you to more than 
DOUBLE COIN WRAPPING 
PRODUCTION. It is “The Other 
Half’ of any coin wrapping 
machine when using shotgun shell 
or crimped tubular wrappers. 


It offers solid construction for long 
maintenance free life and 
dependable operation. Complete 
with heavy steel base, angle 
mounted thermally protected ball 
bearing motor, tube organizers and 
quickly interchangeable crimping 
heads with replaceable hardened- 
steel crimping curlers. 


You can count on Lynde-Ordway 
for fast delivery, dependable 
service and real value. Built in the 
U.S.A. with pride. 


LYNDE-ORDWAY 


COMPANY, INC. 
Since 1925 
3308 W. Warner Avenue 
Santa Ana, California 92704 
Call Direct—(714) 957-1311 
In Calif. (800) 421-0921 
Nationwide (800) 762-7057 





Access Memory. 

External memory is information 
storage outside the machine, where 
information such as tax records, 
income records, or ledgers are stored. 
This information is usually stored on 
“floppy discs.” These are discs of 
magnetic material where information 
is stored. 

Imagine that the material used to 
make audio tapes is formed into a disc; 
that’s basically what a floppy disc is. In 
fact, some computers actually store 
information on cassette tapes. Don’t 
even consider such a computer. Re- 
trieving information stored on a 
Cassette is time-consuming and 
clumsy. Floppy discs are inserted into 
disc drives so that you have access to 
the information. You can get by with 
one disc drive, but having two simpli- 
fies many operations. 

e A printer. There are two kinds. 
One is expensive and relatively slow, 
but produces neat, readable letters— 
as neat and readable as those produced 
by a good office typewriter. That’s 
called a “letter-quality” printer. You 
might consider getting one if you plan 
to use the computer to prepare any 
material that will be seen or used by 
people outside of your company. 

Otherwise, the other type—called a 
“dot matrix”—might do. Dot matrix 
printers are generally faster and less 
expensive, but are also less readable. 
Whereas a letter-quality printer forms 
each letter by striking a key against 
paper (with a ribbon between, of 
course), just aS your typewriter does, 
the dot matrix printer uses a series of 
small rods to form the letter. 

Suppose you want to print an O. 
The printer will jut out a series of the 
very small rods, forming the shape of a 
circle, and strike them against the 
ribbon. Take a look at your phone bill 
Or your next grocery receipt if your 
grocer is computerized. Note how the 
letters on the bill or receipt aren’t solid, 
but are formed by a series of small 
dots. That’s a dot matrix printout. It’s 
less readable, but is probably fine for 
your purposes. 

Also, the quality of dot matrix is 
getting better as the technology is 
improved. Another consideration is 
that if you want to print out graphics— 
such as graphs, charts, even pictures— 
you want a dot matrix. And, yes, there 
are more types of printers than these 
two, but the most common are dot 
matrix and letter-quality. 

e Optional is a modem, a device 
that allows your computer to commu- 
nicate with other computers. Don’t 


worry about a modem for a while, but 
after you’ve mastered normal business 
uses of your computer, you might 
want to consider shopping for one. 
One of the primary benefits of a 
modem is the ability to gain access to 
“data bases” that can give you instant 
information on stock prices, airline 
schedules, weather, news, and all sorts 
of things. But that’s another article. 

e Finally, the software, or the 
program. Software isn’t soft, though it 
does appear on floppy discs usually. 
Software is the opposite of hardware— 
the computer itself. Software tells the 
hardware what to do. 


Software first 

This is why the software is more 
important to you than the hardware. 
Look for the software you want first, 
then buy the hardware that can use 
that particular software. (The comput- 
er business has a major, silly, frustra- 
ting flaw right now. Software and 
hardware aren’t universally compati- 
ble, which means that a program 
written for the TRS-80 won't run on 
an Apple or a Commodore or an IBM 
PC and vice versa. 

For example, a software program 
designed for the coin-op industry—the 
Operator’s Investment Analysis Com- 
puter System (Innovative Manage- 
ment Consultants, 611 La Rue, San 
Marcos, Texas 78666)—is designed to 
operate on the Radio Shack TRS-80 
Model 4 and the Apple. (For more on 
this program and others designed spe- 
cifically for the coin-op industry, see a 
related article later in this issue. It’s 
wise to consider software written with 
exactly your type of business in mind, 
but if you already own a computer, 
you may not be able to get one that will 
work on your system.) 

Buying the computer can be a long 
process, especially if you begin to 
compare all the available hardware 
and software. Or it could be a very 
short process, if you walk into a com- 
puter store and buy the first equipment 
you see. 

This plan of action is recommended: 

Step One: Read, read, read. Visit a 
bookstore, computer store, and/or 
library and find a good, basic text 
about personal computers. There’s a 
lot of them. I’ve listed some that you 
might find useful at the end of this 
article. If you can’t find these specific 
books, look around for one that 
assumes you’re a computer idiot. 

And that’s the unofficial Step Two. 
Resign yourself to the fact that you’re 
a computer idiot for a while. Some 
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While others are out talking about great space 
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just one of the most astonishing game 
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The Originator of Electronic Darts 





INVEST IN THE GAME THAT GROWS 
MORE POPULAR — YEAR AFTER YEAR! 
IT WILL STILL BE ON LOCATION EARNING FOR 
YOU LONG AFTER OTHERS ARE LAID TO REST! 


ARACHNID’S 
INFRINGEMENT POLICY 


FAIR WARNING 


WILLFUL COPYRIGHT INFRINGEMENT CAN BE A 
FEDERAL OFFENSE PUNISHABLE BY FINE AND IMPRISONMENT 


Arachnid, Inc., is the owner of all rights, title and interest in certain copyrighted works relating to its 
electronically scored ENGLISH MARK DARTS ® amusement games. The unauthorized use or sales of any 
copyrighted materials owned by Arachnid is in violation of the following Federal Criminal Statute: 


17 U.S.C. PARA.506. Criminal Offenses 


(a) Criminal infringement. Any person who infringes a copyright willfully and for 
purposes of commercial advantage or private financial gain shall be fined not more than 
$10,000 or imprisoned for not more than one year, or both.... 


(b) Forfeiture and destruction. When any person is convicted of any violation of sub- 
section (a), the court in its judgment of conviction shall, in addition to the penalty therein 
prescribed, order the forfeiture and destruction or other disposition of all infringing copies 
or phonorecords and all implements, devices, or equipment used in the manufacture of 
such infringing copies or phonorecords. 


* * * * * * * * 


(d) Fraudulent removal of copyright notice. Any person who, with fraudulent intent, 
removes or alters any notice of copyright appearing on a copy of a copyrighted work shall 
be fined not more than $2,500. 


Arachnid intends to enforce its rights and hereby gives notice that it will initiate both civil and criminal 
actions against any and all companies, distributors, or users of amusement devices who are infringing any of 
Arachnid’s copyrighted works relating to ENGLISH MARK DARTS®games. Arachnid will protect its 
proprietary rights against infringers, including seeking criminal prosecution against all willful infringers of 
Arachnid’s copyrighted works under 17 U.S.C. PARA.506. 


Further, Arachnid is the owner of all rights, title and interest in United States trademark Reg. No. 
1,132,125 for ENGLISH MARK DARTS®, and U.S. Patent No. 4,057,251 for “Dart Game With Apertured 
Target Plates Resiliently Mounted.” Arachnid has in the past, and will continue in the future to protect its 
intellectual property rights through the Federal Courts. 


Arachnid, Inc. 


208 North Madison Street © Rockford, Illinois 61104 
800/435-8319 or 815/962-3919 in Illinois 
TLX 270-57601 
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@ 13” Full Color Monitor 


@ Heavy Hitters Club @® Amusement Only 

@ One or Two Players | @ No Replay or Credits 

@ 2-3-4 Hands Per Quarter @® Battery Back-Up 

@ Counter Top Play @ Average Weekly Income 
@ $1,000.00 Cash Box Per Machine of 

@® Easy Maintenance $75.00 - $200.00 (Potential) 


DISTRIBUTORSHIPS AVAILABLE 


For Further Information Contact: 
Southern Merchandise Corp. 3118 - 62nd Ave., N., 


P.O. Box 21234, St. Petersburg, FL 33742 or 
Call 800-237-2171 
In Florida Cail 800-282-7918 
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computer salespeople have a bad habit 
of speaking in a foreign language some 
call computerese. Find someone who 
treats you as if you were in your first T NK-A-PHON ca 
day of Komputer Kindergarten. Of 
es you jon want a salesperson OWN YOUR OWN PAY PHONE 
who will be too elementary or even @®FOR LOCAL CALLS ONLY. 
condescending—but the salesperson Pi Gol tities bite. @®TOLL RESTRICTOR PRE- 
should be willing to teach you with the PROM MAICING LONE _ 
same ee and the concern that your TANCE PHONE CALLS 
original kindergarten teacher used. AND OPERATOR AS- 

Reading, therefore, isn’t for the SISTED CALLS. 
purpose of giving you that “little @25¢ PER CALL... AC- 
knowledge” that you can turn into a CEPTS QUARTERS ONLY. 
dangerous thing by trying to bluffa lot @SIMPLE TO INSTALL. JUST 
of knowledge in front of the sales- HANG PAY PHONE ON 
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foundation for the time you will spend INTO PHONE JACK. 
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garten. WARRANTY 

Also read computer magazines— @©93% OF ALL PAY PHONE 
but for a reason different from the 
reason you read the books. With the 


CALLS PLACED ARE 
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you can run across when using them. (612)471-0126 

Magazines point out shortcomings AMERICAN MADE 


and give you tips on how to overcome 
them. Simply knowing about potential 
problems will, if nothing else, heighten 
your consumer awareness and prod 
you to be more careful when shopping. 

There’s another seemingly strange 
reason for reading the computer 
magazines. The ads. Sounds odd, but 
turn to the back of this magazine. 
What do you find? The classified ads. 
Flip through the pages directly in front 


of and behind this article. Find PEACH GTE 
something interesting in the ads? 

Chances are you did. Ads in computer eal Ss ai 

magazines, just as ads in this maga- 

zine, can be very informative. You 


learn about computers that may meet 
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can speak the same language—even if Phone 404-622-4401 


you're speaking pigeon computerese 
while the salesperson has mastered 
true computerese. 

To give you a head start, here’s a 
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quick dictionary: 

e ROM means ‘“‘Read Only 
Memory.” This is the portion of the 
computer’s memory that stores the 
computer’s basic operating instruc- 
tions. 

e RAM. The higher the RAM, the 
more complex operations you can run 
on the computer. RAM is measured in 
kilobytes. 

e A byte is measure of information, 
and it is enough information to store a 
numeral or a mathematical symbol or 
a letter in the alphabet. For example, 
the computer uses four bytes of storage 





to register the word “byte.” A kilobyte 
is not 1,000 bytes, as you might assume, 
but 1,024 bytes. (This is because com- 
puter logic is based on the “binary” 
system, or a numerical system based 
on 2 instead of 10: 2*2=4, 4x2=8, 
8x2=16, 16*2=32, 32x2=64, 64«2=128, 
128x2=256, 256x2=512, 512x2=1,024.) 

The more “K” (kilobytes) the 
computer has, the more power it has. 
My computer has 64K and can run 
some fairly complex programs. This is 
twice the power of what the typical 
computer had just a couple of years 
back: 32K. Shortly, the 128K comput- 


We're Playing Your Song. 


From the electronic wizards at Marantz comes the Marantz Ragtime Piano, an 
exciting, profitable addition to coin-operated entertainment. It’s a self-playing piano 
with a patented computer mechanism that uses cassette tapes to control the piano keys 
and pedals, producing a vivid, ‘‘live’’ performance. Gone are the limited selections, 
brief playing time and mechanical problems of old-time piano roll players. 


That’s Entertainment! 

The Ragtime Piano means music and 
style that will never go out of date. It 
eliminates the trouble and expense of 
replacing worn piano rolls or changing 
records on a juke box. The Ragtime Piano’s 
fine traditional styling fits any decor, and 
with the push of a hidden button, it'll even 
play Happy Birthday! Plexiglass panels 
allow customers to watch the mechanism 
and keys in action, and that’s adding 
solid entertainment value. 

Easy to Place 

The Ragtime Piano is a welcome 
replacement for a juke box in many clubs, 
restaurants and lounges, and will open 
doors that reject juke boxes. It can even 
perform as an ordinary piano; in fact, if a 
club already has a piano, you can install our 
Marantz mechanism and convert it easily 
into a profitable, coin-operated piano. 
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And it eliminates the problems of keeping 
up with top ten hits. 
Easy to Service 

Modular electronics make the Ragtime 
Piano easy to maintain and unlike other 
automatic pianos, tuning and service is 
a snap. And with Marantz, technical 
expertise is never further than 
your phone. 


High Return 


The Ragtime Piano promises maximum 
return on your investment at a substantially 
lower price than you'd pay for an old- 
fashioned player piano. If you recognize the 
music of profits, give us a call toll free at 
1-800-438-7023. Distributorships available. 
As always, Marantz is playing your song: 
the Jingle of Silver. 


Marantz Piano Co./Box 460/Morganton, NC 28655/704-437-7135 


er will become less expensive and more 
common. Don’t be swayed by the TV 
ads for computers that dazzle you with 
low prices. These are usually base-level 
computers with very little memory: on 
the order of 4K, far too little to be 
useful to you. 

e Disc I explained before, in the 
context of “floppy disc.” But becoming 
more common is the “hard disc,” also 
known as a “Winchester.” A hard disc 
gives you far more storage capacity 
than a single floppy disc—and you pay 
for that capacity, into the thousands of 
dollars. 

At the end of this article, you will 
find a partial list of computer maga- 
zines. | had hoped to compile a nearly 
complete list—until I discovered that 
more than 175 such magazines are 
published. The magazines included 
here are those that have a wide range 
of coverage, give special attention to 
business uses of personal computers, 
and are easily accessible, either on the 
newsstand or by subscription. 

A few useful books are also listed 
there, but such a list can only touch on 
the number of books that are avail- 
able—and new ones are coming out all 
the time. Again, check the computer 
stores and bookstores for the latest 
titles. 

The Official Step Two: Find your 
local computer stores. You can buy 
much of this equipment through mail- 
order houses (which you’ll find adver- 
tised in the computer magazines), 
which can mean that you will find 
some bargains. The problem in dealing 
with mail-order houses is that they 
don’t provide nearby repairs and other 
support. I highly recommend buying 
through a local store. A_ helpful, 
friendly salesperson can answer ques- 
tions, make recommendations, and 
otherwise provide help and aid that 
you won't be able to get from a mail- 
order house. 

Look not only for software and 
hardware, but also for a salesperson 
you trust and like. Of course, you don’t 
want to buy anything from someone 
just because he has a winning smile. 
But you are likely to spend a lot of time 
with the salesperson—before and after 
the sale. 

Before: The salesperson should be 
willing to give you detailed demonstra- 
tions of the programs and computers 
you’re interested in. He should answer 
all questions with as much detail and 
care as you need to understand what’s 
going on. In several instances, a 
computer store has allowed a potential 
buyer not only to test the equipment, 
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but also to bring some work to the 
store and use the computer to perform 
actual business functions over a period 
of weeks. Can you imagine your local 
car dealer lending you a 1983 Thunder- 
bird for a few weeks while you decide if 
it’s the car for you? 

After: The salesperson should be 
able to give you a certain level of train- 
ing on using the computer. The more, 
the better. Sure, the manual will tell 
you how to use the equipment, but a 
good, caring salesperson will be able to 
offer insights on how to cleverly adapt 
the computer to your uses. 

Sometimes the training can _ be 
formal: regular classroom instruction. 
Such instruction can be free, or it can 
cost an extra fee. (If you are charged 
for the classes, check to see if everyone 
from your company who takes them 
must pay a separate fee.) Classes are 
better in that your education will be 
structured, and the teacher is unlikely 
to leave out important details. Individ- 
ual training is better in that the educa- 
tion is not structured, allowing you to 
discuss your individual needs in more 
detail. If the computer store offers 
classes, take them. 

Also, you’re going to have questions 
after you leave the store. Things will go 
wrong, Or maybe just seem to go 
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wrong. Maybe you have misread the 
manual. Or maybe the manual isn’t 
clear. Your salesperson had better be 
willing to be patient with you. 

Step Three: Decide if you want a 
computer in the first place. “But 
shouldn’t I have decided that about 
three pages ago?” you ask. No. Because 
now you're in a better position to make 
a logical and informed decision. 

First, list the tasks and jobs that the 
computer can help you with. Taxes? 
General accounting? Payroll? List the 
jobs you know the computer will be 
able to help you with alongside those 
that you doubt the computer can 
handle. You may be surprised when 
you take your list to the computer 
store. New programs are being written 
daily. 

Be specific. Don’t write, “I’d like the 
computer to keep the books,” when 
your real need is something like this: 
“I'd like the computer to track the 
differences in profit margins between 
pins, videos, jukes, and pool tables, 
and then break those profit margins 
down according to location. Then 
maybe I'll be able to see if I should 
move a pool table out of Street Loca- 
tion A, and replace it with a video 
game, and put the pool table into Bar 
B, which already has a pool table, but 
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also has a lot of pool shooters who 
may not care for video games. Then I’d 
like a rundown of expenses vs. collec- 
tions for some of the outlying areas on 
my route and to knowat what distance 
from my headquarters | hit the point 
of diminishing returns.” Complex and 
awfully specific, but you wouldn’t be 
considering a computer if your 
problems were simple and general. 

Also list the formats that might help 
you. If columns of numbers befuddle 
you, while pie charts make everything 
clear and understandable, write on 
your list: “capability to prepare pie 
charts.” Some computers don’t have 
graphics capabilities, and couldn't 
print out bar graphs, charts, or other 
visual aids. Some computers, like the 
new Apple Lisa, prepare such charts 
with so much artistry that it should be 
called the Mona Lisa. But the Lisa 1s 
expensive—in the area of $10,000. 
Look at the Lisa, then look at comput- 
ers with lesser ability, and try to 
balance what you want with what you 
can get by on. 

Take this list to the computer store 
while you’re shopping. Your prelimi- 
nary search will have pointed out 
answers to some of the questions and 
problems on your list, but now that 
you understand the computer better, 
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12D World’s Fair Drive 
Somerset, New Jersey 08873 
PHONE: 201/469-9690 


GALAXIAN Conversion Kit 


HSA 130 Power Supply 


Assembly 


Completely Wired control Panel 


Choice of PC Board 


Graphics 


DISTRIBUTORS WELCOME 
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IN NEW YORK 
NEW JERSEY, 
CONNECTICUT, 
& LOUISIANA, 


WE CAN SERVICE 
YOUR NEEDS! 


(We're Arcade Specialists) 


COIN MACHINE 
DISTRIBUTORS, INC. 





@ 425 Fairview Park Dr. 
Elmsford, NY 10523 
(914) 347-3777 


@ 304 Murphy Road 
Hartford, CT 06114 
(203) 2786-6626 


@ 11800-14 Industriaplex Blvd. 


Baton Rouge, LA 70810 
(504) 346-6916 


NYC: (212) 536-1265 
LU: (516) 222-4540 
NJ G CT: (600) 491-2112 





A - 
WHAC-A-MOLE 


You'll profit from our experience. 
We have been building unique 
games that appeal to people of all 
ages for 12 years. Games like 
Whac-A-Mole give you high traffic, 
excellent profits and minimal down 
time. Call and let us tell you more. 





Bob’s Space Racers 
427 15th Street 
Daytona Beach, 
Florida 32017 
(904) 677-0761 





your questions and problems will now 
be more specific, and maybe even 
more ambitious. 

Now, consider the disadvantages of 
turning various jobs and functions 
over to the computer: 

e Expense. These babies aren’t 
cheap. But, neither are video games 
and pinball machines, and a basic 
computer system costs about as much 
as one of those machines. Of course, 
the same tax advantages of investing in 
new coin-op equipment apply when 
you buy a computer for business use. 

e Training time. You don’t sit down 
and start working. First, you must 
learn the basics of your individual 
computer—and all computers have 
specific quirks that only a few days at 
the keyboard will teach you properly. 
Second, you must spend time learning 
how to apply the software you buy to 
your specific needs. Remember that 
training time must be multiplied, for 
each employee will be using the system. 

e “Transfer time.” You will have to 
transfer all sorts of information, from 
addresses on your Rolodex to numbers 
in your ledger to invoice information 
in your file cabinet onto your comput- 
er system. Plan a few days for such 
“retooling.” 

e The computer’s true ability to 
handle the job you want it to handle. 
Be honest. Are you buying the com- 
puter because it’s nifty and looks like 
fun? Well, that’s OK, but it’s terribly 
inefficient. Some jobs are better done 
by human beings. For instance, my 
ledger for my freelance business 
requires about three minutes of 
updating every day. Yet, I also record 
the information on a computerized 
file. 

If I had bought the computer only 
for the computerized ledger abilities, I 
would have wasted my money. But 
because the computer proves so useful 
with my writing, the accounting 
functions are gravy. So make sure you 
buy the computer for the meat, and 
not the gravy. And remember one very 
important thing: Computers Don’t 
Think. Don’t expect them to. 

e “Crashes.” Computers are hardly 
perfect, and occasionally they mal- 
function. Sometimes, you will do 
something wrong. Something went 
wrong on my floppy disc, destroying a 
portion of the information file I had 
used to write this article. The system 
“crashed,” which in English means it 
went haywire. The original version of 
this paragraph, and about three hours’ 
worth of other work, were banished 
into computer oblivion. 


This sort of thing is rare enough, 
and you can take safety precautions to 
make sure it doesn’t happen. For 
instance, you can “back up” your 
work—that is, make a copy of the 
floppy disc and all the information on 
it. What’s more, you’re just as likely to 
lose paperwork as you are computer- 
work. 

I lost a manila file folder containing 
a speech I had written—about five 
hours’ work. So what’s the difference 
between losing a manila file folder or 
the same amount of work on a mag- 
netic disc? The point is that you must 
be careful, and you have to be careful 
in different ways than you’re careful 
with paper. Again, a little training and 
rethinking is in order. 

e “Down time.” A disc drive stops 
working, or your printer goes haywire. 
Even if these problems occur years 
from now after you’ve given the equip- 
ment a healthy workout, the computer 
“going down” will cost you time. How 
long can you afford to be without a 
functioning business system? How 
soon can repairs be made (again, a 
good argument for dealing with local 
vendors)? 

Step Four: Start talking. Show your 
lists to the computer salesperson and 
allow him to show you how a comput- 
er might solve certain problems. 

Show your lists to operators you 
know who already have a computer. 
Show them to anyone you know who 
works on a computer. A salesperson’s 
optimism may be tempered with some 
realistic evaluations of daily work and 
performance of a computer. 

If someone you trust makes recom- 
mendations, seriously consider follow- 
ing them. I looked round and round 
for my computer until another writer 
put it succinctly in a letter to me: “If 
you want a word processor, GET THE 
KAYPRO.” No quibbling there. | 
looked into the system, liked it, felt 
more confident because someone | 
trusted also liked it, and bought it. 

Step Five: Start reading again. Once 
you start narrowing down the 
software, ask to read what is known as 
the “documentation.” This is_ the 
“user’s manual,” telling you what the 
machine can do, how to coax the 
machine to do it, and how you can deal 
with problems. Again, beware that 
odd language known as computerese. 
The documentation should be your 
friend, not a constant challenge to 
your ability to decipher code. 

Step Six: Choose the software first. 
Then select a computer that handles 
that software. A machine without an 
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Unlike plastic casino games 

machines, this attractive all ply- 

wood-and-formica table-top unit 

looks as if it’s part of the decor — mak- 

ing it unusually inviting for patrons... and 
unusually profitable for proprietors. 


Plus, no legal hassles, there’s no ante, free 
games or credits awarded with Reno Games. 





S 


\,oU Entertainment Enterprises’ 
Reno Games Machine offers four 
of the most popular casino games — 
Poker, Blackjack, Hi-Lo and Craps — plus 
such quality features as swivel rotation for 
easy use, can be secured directly to sur- 
face and high-security cash box system. 
Give yourself an edge — by contacting: 


ENTERTAINMENT 
ENTERPRISES, LTD. 


25 Hutchinson Place, Lynbrook, New York 11563 
(516) 593-5050 « Toll Free 800-645-2162 (Outside NY) 
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Call or write... 
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* Arcade Specialists 

* National A+ Companies 

* Premium Financing Plans 

* Nationwide Claims Offices 
Jon Eisen 

c/o CORROON & BLACK INSURANCE 


4350 E. Camelback #B250 
Phoenix, Arizona 85018 


602-840-7100 


Pi Cater To All Your 


Coin-operated Amusement Needs! 


Game Sales Infernafional 


* Immediate availability of 
Top Earners 

Excellent used and 
reconditioned equipment 
Expert service and board 
repair 

No knock-offs 

Lowest Prices 


( 


For price 
quotes 





+ 


+ 


+ 








Sy Game Sales Infernafional 


— Call Sandy 201-964-5230 








adequate program is useless to you, 
but a less-than-adequate machine that 
uses a wonderful program will still 
serve you well. The ideal, of course, is 
matching excellent programs with an 
excellent computer. 

Step Seven: Buy the computer. Or 
don't buy it. It’s your decision. But let 
me offer an “operator’s dozen” of 
computer-buying tips: 

1. Can the computer store supply 
the entire system—computer, moni- 
tor, software, and printer? You’re 
better off if it can. Elements of a 
package often work better together, 
and it’s good if the salesperson is famil- 
iar with everything in the package. If 
you buy your printer elsewhere, for 
instance, and something goes wrong, 
one salesperson who sold you the com- 
puter may say, “Hey, the printer’s 
fouling up, and I don’t know what to 
do about it,” while the salesperson 
who sold you the printer says, “Print- 
er’s fine. I think it’s the computer.” 

2. Shop around. In buying my 
computer, I decided I wanted a Diablo 
620 letter-quality printer. Price? One 
store quoted $1,300. Another said 
$1,600. A third store wanted $1,300, 
but had never had one instock, and be- 
sides,“The printer might go on sale 
sometime soon.” | finally found a store 
that wanted only $1,000 for the printer. 
A 60 percent fluctuation in asking 
price! 

3. Consider doing what I did: buying 
a portable. I didn’t buy this machine 
for the portability. The thing’s going to 
stay in one place. Plus, 26 pounds isn’t 
all that portable, as far as I’m con- 
cerned. I bought it for price. The 
Osborne, the Kaypro, and other such 
machines offer a lot for a low price: 
disc drives, built-in monitor, and a 
complete software package, including 
word-processing and computer 
spreadsheet programs. They go under 
various names. The granddaddy was 
Visi-Calc, and the imitators often use 
similar names. Mine is called Perfect 
Calc. These programs can be invalu- 
able. Ask a computer salesperson to 
demonstrate the program. 

5. Look into used equipment. With 
things changing so fast, a two-year-old 
computer might be considered obso- 
lete, yet can offer you everything you 
need in a computer. Be wary of used 
equipment, though—perhaps even 
more so than you are with other 
previously owned material. 

6. Don’t look forever. Draw the line 
somewhere. I mentioned that 175 
computer magazines are now publish- 
ed. That’s nothing compared to the 
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number of types of computers being 
manufactured: some 250, according to 
Desktop Computing. Now aren’t you 
glad there are only four pinball manu- 
facturers? 

7. Look for a computer with a key- 
board that has a good “feel.” By that, 
the keys respond to your touch easily, 
yet don’t record letters and numerals if 
there’s a rise in barometric pressure. 
Just like the flippers on a pin, like the 
joystick on a video, keys should be 
responsive, and you should be 
comfortable with them. 

Spend a lot of time comparing key- 
boards and their feel. Compare, too, 
the layout of the keyboard. The key- 
board should havea keypad, whichis a 
set of numerical keys, often to the right 
of the main set of keys, arranged simi- 
larly to the number keys on a calcula- 
tor. 

8. Most of the computers on the 
market today use 54 inch mini flop- 
pies. You'll find them perfectly usable, 
as the amount of information you can 
store on such floppies has been increas- 
ing. For example, the mini-floppies 
used by my computer store are 191K. 
That’s about 60 double-spaced pages 
of text. (A normal novel has about 300 
double-spaced pages.) Yet, you might 


want to consider a system that uses 
what used to be the standard floppy 
size—8 inch. The TRS-80 Model II 
uses 8-inch floppies, which store con- 
siderably more information than do 
the mini-floppies. Again, you pay for 
such capability, though. 

9. Depending on the size of your 





An Invitation 


Have you already jumped into the 
electronic waters of business 
computers? We’d like to hear from 
you. Drop a note to Bill Brohaugh in 
care of Play Meter, Box 24170, New 
Orleans, Louisiana, 70184. If you’re 
willing tb share the lessons you have 
learned with other Play Meter readers, 
briefly describe your experiences with 
small business computers and give 
your phone number. 





business, you might have custom soft- 
ware written for you. This can be very 
expensive, but possibly practical if you 
have unusual needs and your business 
is very large. If you’re interested, check 
the section on this topic in the book, 
Computers for Small Businesses. 

10. Talk expandability with the 


salesperson. If and when your business 
grows, your computer may have to 
grow with it. Can the computer be 
upgraded so that it has more memory? 
What is its capability to link up (inter- 
face with) more “peripherals” (things 
like printers and modems are consid- 
ered peripherals). 

11. Be aware that major brands of 
computers will have the greatest access 
to a broad range of supporting soft- 
ware. Specifically, the TRS-80, Apple, 
Commodore, and IBM computers are 
well-supported by a vast array of soft- 
ware. Lesser-known brands of com- 
puters have a more limited selection 
available. 

12. Related to that, you might as 
well check the availability of games for 
the computer you’re considering. Why 
not? You wouldn’t be in this business if 
you didn’t love games. So get a lot of 
business done, but havea touch of fun, 
too. This is a specific way of giving you 
some good general advice: get a flexi- 
ble machine and have some fun inves- 
tigating its capabilities. 

13. Finally, keep your eye on that 
Mappy video, and make sure that 
Mappy doesn’t grab your treasured 
personal computer when you aren’t 
looking. ® 





Computer Magazines for Business People 


The creativity in the computing 
magazine field is amazing. Just look at 
some of the titles: JnCider makes for a 
nice pun not only on the word “insider” 
but also on the fact that it covers the 
Apple. From the same_ publisher 
comes Hot CoCo, about color com- 
puters (nudge nudge—get it?). 

A great deal of the creativity comes 
in simply all the creating that’s going 
on—creating of the magazines them- 
selves. At least 175 computer maga- 
zines are on the market today. 

Visit your local bookstore and/or 
computer store to see sample issues of 
the publications you’re interested in. 
(You'll also probably discover two or 
three new ones that have been intro- 
duced between the compilation and 


publishing of this list.) Read an issue 
or two before subscribing. If you can’t 
find copies at the local stores, write to 
the subscription departments of the 
publishers, explain that you’re inter- 
ested in subscribing, and request a 
sample. Most will send one in the 
hope of giving you a taste. 

The range of these magazines 1s vast. 
Some are complex; some are aimed at 
the pure beginner. Some are little more 
than gaming magazines; others are 
nuts-and-bolts technical journals; still 
others fall somewhere between. 

Pay particular attention to the first 
group, the magazines there are specif- 
ically aimed at adapting computers to 
small-business use. Those that follow 
also cover using computers in small 


businesses, but only as a part of a 
wider range of coverage. 


Business Magazines 


1. Business Computer Systems, 
Cahners Publishing Co., 22! 
Columbus Ave., Boston, Massachu- 
setts 02116. Covers business, financial 
uses of computers,and data base use. 


2. Business Computing, H&E Com- 
putronics, Inc., 50 N. Pascack Road, 
Spring Valley, New York 10977. 
Features software reviews. Newsletter. 


3. Business Systems Update, 701 E. 
Irving Park Road, Rochelle, Illinois 
60172. Particularly useful, because it is 





Check the availability of games for the computer you’re using. 
Get a lot of business done, but have a touch of fun, too. 
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the Reader’s Digest of the business 
computer world. It collects and 
reprints articles from 35 different 
magazines, and other sources as well— 
including The Wall Street Journal. 


4. Computer Business News 375 
Cochituate Road, Box 880, Framing- 
ham, Massachusetts 01701. 


5. Computer Decisions, Hayden 
Publishing, 50 Essex St., Rochelle 
Park, New Jersey 07662. Covers use of 
computers on the management level in 
government, industry, etc. 


6. Desktop Computing, Wayne Green, 
Inc., 80 Pine St., Peterborough, New 
Hampshire 03458. Bills itself as “The 
Plain Language Computer Magazine 
for Business.” Includes reviews, ques- 
tions and answers, buyers’ guides. 
Recommended. 


7. Interface Age, 16704 Marquardt 
Ave., Cerritos, California 90701. 
Good publication with a heavy 
emphasis on business and professional 
use of microcomputers. Recom- 
mended. 


8. Small Business Computer, 39 E. 
Hanover Ave., Morris Plains, New 
Jersey 07950. Published by the people 
who publish Creative Computing (see 
description below). For the novice 
user; includes reviews and coverage of 
applications. 


General Magazines 


1. A.N.A.L.O.G. Computing, A.N.A.- 
L.O.G. Magazine Corp., 565 Main St., 
Cherry Valley, Massachusetts 01611. 
For Atari computer users, beginning 
to advanced, business to games. 


2. Antic: The Atari Resource, 297 
Missouri St., San Francisco, Califor- 
nia. For Atari users. 


3. Apple Orchard, 910-A George St., 
Santa Clara, California 95050. For 
Apple users. 


4. Byte, Byte Publications, 70 Main 
St., Peterborough, New Hampshire 
03458. More of a technical journal, for 
those interested in how the computer 
works. 


5.The Color Computer Magazine, 
New England Publications, Highland 
Mill, Camden, Maine 04843. Of 
limited interest: for users of the TRS- 
80:Color Computer and the TDP-100 
Microcomputer. 
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6. Compute!, Box 5406, Greensboro, 
North Carolina 27403. Wide-ranging 
monthly covering the Apple, Atari, 
Pet/CBM, VIC-20, OSI, Radio Shack 
Color Computer, Commodore 64, and 
Sinclair ZX-81. Technical material, 
programs, games, business applica- 
tions. 


7. Compute!’s Gazette, Box 5406, 
Greensboro, North Carolina. Devoted 
to beginning users of the Commodore 
VIC-20 and 64 personal computers. 


8. Computer Buyer’s Guide and Hand- 
book, Computer Information Pub- 
lishing, 191 King St., Cappaqua, New 
York 10514. Published four times a 
year, this magazine reviews hardware 
and software, and otherwise informs 
you about computers and programs. 


9. Computer Shopper, Patch Publish- 
ing, 407 S. Washington Ave., Titus- 
ville, Florida 32780. Updates of new 
products, and software reviews. 


10. Creative Computing, Ahl Publish- 
ing, 39 E. Hanover Ave., Morris 
Plains, New Jersey 07950. General 
magazine about personal computers, 
including business applications. 
Recommended. 


11. Creative Computing Buyer’s Guide 
to Personal Computers, Peripherals 
and Electronic Games, and Creative 
Computing Software Buyer’s Guide, 
Ziff-Davis Publishing, | Park Ave., 
12th Floor, New York, New York 
10016. Two annual publications from 
the parent company that owns 
Creative Computing. Evaluations, 
profiles, and reviews of computers and 
programs, including those for business 
use. 


12. The DEC Professional, Profes- 
sional Press, Box 362, Ambler, Penn- 
Sylvania 19002. Highly technical 
publication for users of Digital Equip- 
ment Corp. (DEC) equipment. 


13. Dr. Dobb’s Journal, 1263 E! 
Camino Real, Box E, Menlo Park, 
California 94025. A “hands-on” 
journal about how computers work. 


14. Easy Home Computer, 350 Fifth 
Ave., Suite 6204, New York, New 
York 101 18. A reference guide for the 
novice—those who bought computers 
in the last six months and now realize 
there’s more to them than playing 
games. Also a guide for those planning 
to buy a computer in the next six 





Computer 
Books 


This list of computer books only 
scratches the surface of those avail- 
able. I’ve heard that one publisher is 
planning 900 computer books in the 
near future. This sounds exaggerated, 
but it shows how much library shelves 
will be sagging under the weight of 
computer books. 

Check the bookstore, the library, 
and the local computer stores. You’ll 
find books about individual comput- 
ers, like the IBM PC, and books about 
specific software programs, like 
WordStar (a word-processing pro- 
gram). You'll find books about 
machine languages, such as BASIC 
and CP/M, and books about games, 
computers in general, and—no kid- 
ding—how to hate computers. 

But here are a few to get you started: 

e Business System Buyer’s Guide, 
by Adam Osborne and Steven Cook, 
Osborne/ McGraw-Hill, c/o Data 
Dynamics Technology, Box 1217, 
Cerritos, California 90701. Adam 
Osborne, besides being a computer 
expert, designed the Osborne I per- 
sonal computer. 

e The Computer Book, by Peter A. 
McWilliams, Prelude Press, Box 
69773, Los Angeles, California 90069. 
A basic, humorous, easy-to-read 
introduction to computers. McWil- 
liams pulls no punches. Also look into 
his Word Processing Book. 

© Computers for Small Business: A 
Step-by-Step Guide on How to Buy, 
by Gary Bencar, La Cumbre Publish- 
ing, Box 30959-B, Santa Barbara, 
California 93105; $9.95. A little too 
general, but a good starting point. 
Includes worksheets to help you deter- 
mine your needs. 

e Word Processing Buyer’s Guide, 
by Arthur Naiman, BYTE/ McGraw- 
Hill, 70 Main St., Peterborough, 
New Hampshire 03458. A good intro- 
duction to a= specific application, 
though general information on how 
computers operate is good, too. 

Of course, there’s a book club: 

The Computer Book Club, Blue 
Ridge Summit, Pennsylvania 17214. 

And, yes, a software-of-the-month 
club: The Software Connection, Box 
141319, Dallas, Texas 75215. Pro- 
grams for Apple, Atari, Radio Shack, 
and VIC 20 computers. ® 
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Don’t gamble 


n video games. 
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At last 
there's a sure thing... 


Turn the page. 


©1983, Digital Controls, Inc. 


With Little Casino, 
Everybody Wins. 








Why gamble your hard earned : Your locations will appreciate 
money ona game that might not make the slick compact cabinet, in beige 
it when you have a sure bet with or black, and the full color monitor 


LITTLE CASINO? with its attractive screens. They'll 
LITTLE CASINO is a bar-top also love the additional bar business 

game that offers the player or players that LITTLE CASINO generates 

four different games: POKER, BLACKJACK, a full cash box... week after week after week. for them. 

CRAPS, or HI-LO.. .all easy, all familiar, all No one can tie up the game because there are And here’s a plus: you can program the new 


popular. No spaceships or bouncing monkeys. no replays and no patterns to be learned. But LITTLE CASINO to display your customer's 
And no need to worry about legal hassles __ the roll of dice and the turn of the cards will keep advertising messages during idle moments. 


with our game either. There's no ante up with your players amused time after time. Just ask Imagine—a personalized game for each locale! 

LITTLE CASINO, there are no free games or _ the operators you know whove had LITTLE We'd like for you to know more about 

credits awarded, and there's no knock off meter CASINO on customers’ locations for over a LITTLE CASINO and about its profit potential. 

to tempt your locations. year... and still earning strong. “It’s a gold Don't gamble with profits or with success. 
What you've got is a safe investment with mine,” says one. Put your money on LITTLE CASINO. 


For information on the distributor or 
operator nearest you, please call (800) 





441-3332 or write to: Digital Controls, Inc. K- 
P.O. Box 48334 Atlanta, GA 30362 » 


DIGITAL CONTROLS 





©1983, Digital Controls, Inc. 


months. Covers hardware and soft- 
ware. 


15. 80 Micro, Wayne Green, Inc., 80 
Pine St., Peterborough, New Hamp- 
shire 03458. Thick monthly brought to 
you by the folks who publish Desktop 
Computing. Recommended for users 
of the Radio Shack TRS-80 computer. 
Packed with reviews, informational 
articles, and actual programs that you 
can convert from the printed page to 
disc programs. 


16. 80-U.S. Journal, 80-Northwest 
Publishing Co., 3838 S. Warner St., 
Tacoma, Washington 98409. Also 
dedicated to the TRS-80. 


17. Hardcopy, Seldin Publishing Co., 
1061 S. Melrose, Suite D, Placentia, 
California 92670. Devoted to Digital 
Equipment Corp. (DEC) computer 
equipment. 


18. Hot CoCo, Wayne Green, Inc., 80 
Pine St., Peterborough, New Hamp- 
shire 03458. For users of color com- 
puters. 


19. InCider, Wayne Green, Inc., 80 
Pine St., Peterborough, New Hamp- 
shire 03458. Publication devoted to 
the Apple, including columns on busi- 
ness, software, and new products. 


20. Info World, 530 Lytton Ave., Palo 
Alto, California 94301. A weekly 
newspaper whose greatest value is in 
keeping up to date on new computers, 
printers, programs, and other innova- 
tions. 


21. Instant Software, Wayne Green, 
Inc., 80 Pine St., Peterborough, New 
Hampshire 03458. This publication 
prints actual programs that you type 
onto a blank disc and voila, “instant 
software.” Includes business software. 


22. Lifelines/ The Software Magazine, 
1651 3rd Ave., New York, New York 
10028. Software reviews. 


23. List, Redgate Publishing, 3407 
Ocean Dr., Vera Beach, Florida 
32960. Recommended, though expen- 
sive. Articles introducing you to per- 
sonal and business computing, fol- 
lowed by lists of various types of 
programs, including business pro- 
grams you may be able to apply to 
your business. 


24. Mechanix Illustrated Computers, 
CBS Publications, 1515 Broadway, 
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New York, New York 10036. A basic 
guide to “assembling a decent com- 
puter system, for business or the 
home.” Published twice a year. 
Includes a buyers’ guide to manufac- 
turers. 


25. Microcomputing, Wayne Green, 
Inc., 80 Pine St., Peterborough, New 
Hampshire 03458. Magazine for the 
more experienced computer user 
interested in exploring the full possi- 
bilities of computer applications. 
Covers Atari, Pet, TRS-80, IBM PC, 
Apple, etc. 


26. Mini-Micro Computer News, 
MMC Publications, Bellaire, Texas 
77401. Bills itself as the “newspaper for 
the hobbyist to the small business- 
man.” 


27. Nibble, Micro-Sparc, Inc., Box 
325, Lincoln, Massachusetts 01773. 
For users of Apple computers: pro- 
gramming, new products, and original 
programs. 


28. 99Yer Magazine, Emerald Valley 
Publishing Co., 1500 Valley River 
Road, Suite 250, Eugene, Oregon 
97405. For users of the Texas Instru- 
ments 99/4. 


29. OS/ Tech, Consult/ DM, Inc., Box 
517, Clearwater, Florida 33517. A 
newsletter for Osborne users. 


30. The Paper, Box 460, Livingston 
Manor, New York 12758. For users of 
Commodore PET microcomputers. 


31. Peelings II, 2260 Oleander, Las 
Cruces, New Mexico 88004. A maga- 
zine that evaluates hardware and soft- 
ware for the Apple. 


32. PC: The Independent Guide to the 
IBM Personal Computer, | Park Ave., 
New York, New York 10016. Packed 
with advertising, this thick publication 
covers the range of applications of the 
IBM PC. 


33. PC World, 555 DeHaro St., San 
Francisco, California 94107. Another 
thick publication. For the “second- 
generation” of IBM PC equipment, in 
more ways than one. The creators of 
PC: The Independent Guide began 
this publication when the Ziff-Davis 
Publishing Co. bought The Indepen- 
dent Guide. 


34. Personal Computer Age, 10057 
Commerce Ave., Tujunga, California 





NEW 


WHAT? 


Thomas Hangers 
(Patented) 
















A lockable 
coin-operated 
coat hanger 







WHERE? 


Shopping malls 
Convention centers 
Restaurants 
Bowling Alleys 
Night clubs 
Theaters 
Hotels 
Motels 
and so on 


WHEN? 


Right now discover 
the favorable reception 
awaiting this new 
product! 


HOW? 


PHONE 
319/444-3944 


ELWOOD 


ASSOCIATES 


F. ©, Box 35 
Belle Plaine, Iowa 52208 
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At least 175 computer magazines are on the market today. 





91042. Hardware and software reviews 
and related articles. Also devoted to 
the IBM PC. 


35. Personal Computer News, Box 
848, Pt. Reyes, California 94956. New 
publication; covers hardware, soft- 
ware, news—including small-business 
information. 


36. Personal Computing, Hayden 
Publishing Co., 50 Essex St., Rochelle 
Park, New Jersey 07762. General 
publication for people just getting 
Started in computing. 


37. Popular Computing, 70 Main St., 
Peterborough, New Hampshire 03458. 
Perhaps the most human of the com- 
puting magazines. Has software and 
hardware reviews, and other general 
articles. Prides itself on its non-techni- 
cal focus. Recommended. 


38. Portable Computer, Miller Free- 
man Publications, 500 Howard St., 

















OPERATED KIDDIE RIDES 


autorovo canada Itd. 


MANUFACTURERS AND OPERATORS OF COIN- 


San Francisco, California 94105. For 
users of compact computers, of which 
the Osborne was the first. Other 
portables include the Kaypro II, the 
Jonos, the Athena, and the Compaq. 


39. Reference, Constant Communica- 
tions, Box 1200-A, Amherst, New 
Hampshire 03031. Published six times 
a year, this is for business users of the 
IBM Personal Computer. Includes 
reviews and evaluations. 


40. Small Systems World, Hunter 
Publishing, 950 Lee St., Des Plaines, 
Illinois 60016. Covers applications of 
small computer systems in business. 


41. Softalk, 11160 McCormick St., 
North Hollywood, California 91601. 
For Apple users. 


42. Softalk for the IBM Personal 
Computer, 11201 Magnolia Blvd., 
North Hollywood, California 91601. 
Devoted to the IBM PC. 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 


AUTOROVO IS NOW AVAILABLE FOR 
U.S. CUSTOMERS 


successful in Europe for 15 years 
now also built in Canada 


taxes 


hydraulic rides, animals, trains, 
KANGAROO cars etc. all equipped with solid 
state board with proven reliability 
during the years 
save, buy direct from factory in 
cdn. dollars. You don’t pay Canadian 


CONTACT US NOW 


for free documentation and find 
out why operators with experience 
appreciate our products 


43. Softside, 6 S. St., Milford, New 
Hampshire 03055. For users of the 
TRS-80, Atri, IBM PC, and Apple II 
computers. 


44. Sync, 39 E. Hanover St., Morris 
Plains, New Jersey 07960. For users of 
the Timex/ Sinclair computer. 


45. Systems and Software, Hayden 
Publishing, 50 Essex St., Rochelle 
Park, New Jersey 07662. Covers use of 
computers in management systems. 


I mentioned data bases in this article. 
Some data bases actually publish 
“newsletters” that you can tap into 
using your computer and a modem. 
Some of those newsletters, you won’t 
be surprised to hear, cover computers. 
For example, The Source (1616 


Anderson Road, McLean, Virginia 
22101) carries such electronic publica- 
tions as Apple City, IBM PC Gazette, 
and Product Reviews. * 


P.O. Box 668, Orillia, Ont. Canada L3V 6K5 (705) 325-4286 Benny Vos, President 
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WE SAID WE’RE WHERE THE ACTION IS... 
AND WE MEAN IT! 








THE FIRST ANNUAL INDUSTRY 
SURVIVAL SEMINAR 


sponsored by 


THE NATIONAL 
COIN MACHINE 
INSTITUTE, INC. (NCMI) 


June 22-24, Marriott Hotet 
Orlando, Florida 


We’re lining up top industry leaders for this his- SOME QUESTIONS 
toric conference, including: THAT THIS SEMINAR WILL ANSWER 
Bob Mullane ... How do you stop anti-coin machine legislation? 


, ; ; ; ..What is the best way to develop political ‘‘clout’’? 
President and Chief Executive Officer of Bally “Why should | sl stetsint ssaahaie when my busi- 


Manufacturing Corp. — and more top people are ness is video games? 
signing on, to make certain this is one seminar ... How do | handle the media when a crisis occurs? 

“4 feserat ... How can | improve the profitability of my business? 
FOU We Never get. ...Where is the video game business headed ? 
...Whom do you have to know to get a favorable law 
To survive, is what this full-fledged industry passed? 


seminar is all about. Manufacturers and distribu- ..When will the financial community ever understand 


wer i d the coin machine business? 
tors, association executives an street opera- REMEMBER: WHEREVER NCMI IS — 


tors — of cigarettes, music, and games — and THAT’S WHERE THE ACTION IS 
amusement center owners, together...for the Between June 22 and June 24, the action’s at the First 
first time...united in spirit and dedicated to Annual Industry Survival Seminar, The Marriott Hotel, 


solving the problems that have plagued this Ortando, Florida 


industry for over a generation. 










Registration for all meetings, luncheon, and 
closing banquet is $100 for operators, $150 
for manufacturers and suppliers. For more 
information about reservations, call us at 
NATIONAL COIN MACHINE INSTITUTE, 
(305) 561-0886. Send remittance payable 
to: NCMI Seminar, c/o National Coin Insti- 
tute, Inc., 2455 East Sunrise Boulevard, Suite 
#311, Ft. Lauderdale, Florida 33304. 


Now, more than ever, it is essential that all 
members of the coin-operated industry come to- 
gether to share the wealth of their knowledge 
and experience — the step-by-step methods of 
finding ways to help strengthen the profitability 
(and insure the future) of every individual busi- 
ness in this industry! 


COME TO ORLANDO, 
AND GRAB A PIECE OF OUR 
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CAME Software Systems Inc. 
5200 Newberry Rd. 
Gainesville, FL 32607 
Telephone: 904/375-8580 


Reference 


Machine name 

Manufacturer name 

Machine location and route 

Maintenance at location—change location 
name and/or address of location. 


Equipment 


Change location for equipment 

Equipment maintenance at location 

Previous date and previous location for 
machines 

Revenue on equipment 

Route income reports by location and 
route 


Sales 


Produce sales report/update—closing 
monthly sales and pre-closing income 
report 

Sales history—statistics by location, 
machine, and game type 

Life of machine and sales totals 

Return on investment report 


Depreciation 


Depreciation history 

Computes depreciation 

Integrates depreciation with general 
accounting system 


General 


Update general ledger 

Update general ledger file with new loca- 
tions and routes 

Post general ledger entries 

Post checks / deposits 

Produce bank reconciliation statement 

Monthly P&L’s by location, route, and 
consolidated 

Monthly balance sheet 

Monthly income statement 





CIO Systems/Software 
1608 East Burnett St. 
Long Beach, CA 90806 
Telephone: 213/595-0801 


Route Information 


Customer additions with hard copy 
contract printouts for the customer file 

Update contract information 

Customer delete function 

Inquire by customer name and number 

List a complete customer history report 
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Contract expiration report based on 
number of days requested 
Print customer labels or index cards 


Print salesman’s initials 


Equipment 


Add new machine information and assign 
machines to locations 

Change machine information 

Remove machine from files 

List machines by model number or list by 
product name 

Move machines by model number from the 
current location to new location and 
record date in and date out 

Inquiry or listing on all locations and the 
machines at the location including date 
in and date out 

Display specific machine type (name of 
game) and all the locations that have 
that type 

Machine depreciation system 


Sales 


Display collection information including 
customer and operator split less mini- 
mum guarantees; machine averaging 

Printing of financial history and 1099 
capabilities 

On-line display of collection earnings less 
than a requested amount 

Collection report printing for route col- 
lection—report selected by route 
number and number of days (7-14-21 or 
28) 

Machine depreciation report, for tax 
purposes 

Total averages calculated 


General 


Runs on CPM, D Base 2 and the North 
Star Disc Operating Systems 


Digital Innovators Inc. 
29 Charlotte St. 
Painesville, OH 44077 
Telephone: 216/352-0922 


Location Information 


Name, address, phone number of location 

Name and phone number of owner 

Location working hours 

Name of collector 

Day and week of collection 

Machine commissions 

Date contract expires 

YTD totals 

Remarks line for any additional informa- 
tion 


Equipment 


Lists all equipment in certain locations (up 


Software Spec Sheet 


to 60 pieces) 
Date installed 
Machine serial number 
Shop number 


Equipment History 


Automatic file transfer of equipment upon 
its removal from a location, giving date 
removed and name of machine 

Previous 10 machines removed 


Sales 


Location’s collection broken down by 
machine 

Date of last collection 

Previous collections 

Review a certain game’s performance in 
each location 

List all such machines giving location 
names, each machine’s average earnings, 
and amount of last collection for each 
piece 

Determine a weekly minimum collection 
for each machine to produce list of 
substandard machines including each 
piece’s location, average earnings, and 
period of time on location 

Printout of annual sales by route, week by 
week 


General 


Print out every location’s address on paper 
and adhesive labels 

Weekly route list by collector 

Cigarette and jukebox location lists 


Additional Program 


Inventory program—keeps track of all 
parts, reorder level, quantity in stock, 
price per unit, where purchased 





Innovative Management 


Consultants 
611 La Rue 
San Marcos, TX 78666 


Telephone: 512/396-3330 


Sales /Cost 


Input data from floppy disc—each disc can 
contain 1,000 machines; use as many 
discs as necessary 

Print data—a permanent record of 
machine performance during any given 
time period 

Add machines 

Move machines from one location to 
another and record 

Omit machines whenever you sell or trade 
equipment 

Add revenues 

Location codes contain percentage splits 
with location owners and flat rate 
service fees—review, add, or omit loca- 
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tions at any time 
Administration cost—allocate general 
administrative expenses to each 
machine for accurate profit calcula- 
tions—review or change the administra- 
tive cost when necessary 


Sort option 


By location 

By machine number/name/type 

By maximum/ minimum return on invest- 
ment , 

By maximum/minimum revenue 

By maximum/minimum net profit 

By location and type 


Performance 


Collection reports for each location given 
automatically 

Performance reports on every machine 
sorted 

Location cost represents (1) the percentage 
split paid to a location owner, (2) any 
monthly service costs, (3) depreciation 
expense for the period—all costs, 
including administrative costs, are 
adjusted to the period of time repre- 
sented by revenue 

Net profit of the selected machine 

Book value of the equipment 

Annual ROI—return on investment for 
the machine selected 

Enter—allows you to skip over individual 
machines and examine only the totals 
for those machines sorted 


Additional Programs 
(in Basic Package) 


Machine history—machine’s history 
performance, data is geographically 
plotted 

Collection report—list of all machines at 
any location 

Coin-count  reconciliation—reconciles 
collected revenues with meter readings 

1099 program—keeps track of how much 
each location earned throughout the 
year, prints the 1099 tax form with loca- 
tion name and address at the end of the 
year . 

Prediction program—gives projection of 
what machines’ revenues will be for the 
next two weeks, plots a trend line based 
on machines’ past earnings, also gives an 
accuracy prediction 

Data Base Management Program—keeps 
track of any information the operator 
wants (what machine has been at which 
location, name of machines, serial num- 
bers, when machine was moved in or 


out, what replaced it, who replaced it, 
etc. Can also keep track of repairs and 
what technician did to fix machines.) 

Telecommunications System—set up to 
handle remote data entry and remote 
reporting by telephone 


General 


Software now works with Radio Shack 
Model 4 Computer and Apple Comput- 
er. Will soon be available for use with 
the IBM Personal Computer, and the 
Zenith 80 


Micro Computer Sales 
P.O. Box 53376 
Fayetteville, NC 28305 
Telephone: 919/483-2003 


Machine Data Base 


Machine serial number 

Description 

Location list (up to 999) 

Cost of machines 

Current value (net book value) of machines 

Sales . 

Period to date income of each machine 

Income generated by location 

Income generated by route (or game 
rooms) 

Year to date income 

Income for last 12 periods (months) 

Vendor’s name (up to 999) 

Machine type ; : 

Date purchased ° 

Depreciation (fixed amount or percentage) 

Current earnings status (up or down and 
where located) 

Date of last income update 

Current meter reading 

Last meter reading 

Print route tickets 


General 


Software currently being developed for 
IBM Personal Computer 





Validata | 
eo Ss. Perry Gt. 
Montgomery, AL 36104 
Telephone: 205/834-2324 


; Trend Analysis 


Weekly sales report (totals by category) 
Trend summary report (totals by category) 
Weekly and YTD gross profit indicators 


Printout of annual sales (by route, weekly) 
Weekly sales comparisons (this week this 
year to same week last year) 


Route Control and Management 


Complete location reporting system 

Customer file report—(sorting of account 
records by route, day, stop sequence, 
machine #, and name) 

Daily sales tickets 

Salesperson’s daily sales and cash report 

Monthly and consolidated accounts receiv- 
able statements 

A/R aged trial balance (by route with page 
totals and grand totals) 

Daily accounts receivable change-in- 
balance report 

Individual account analysis 


- Machine commissions payable list (com- 


puted on any time frame) 
Commissions tables (nine different meth- 
ods for computing commissions) 
Commissions check writer (will combine 
several accounts on one check) 
Commission check register 
Sales and cash receipts register 
Equipment sales/cost ratio report 
Six months sales tracking report 
KEYSEARCH (TM)—design and print 
_ custom designed reports and sort them 
in virtually any order 
Mailing labels (for any group of accounts) 


Payroll 


Payroll transactions 
commissioned) 
Employee listings 
Employee payroll information report 
(QTD, YTD earnings and deductions) 
W-2 forms 
941 quarterly tax report form 


(hourly, salaried, 


Local tax report form 


State and local tax accumulation report 


Payroll register 


Paycheck writer system with check register 


Inventory Control : 

Inventory list master 

“Staleage” control monitor (by route and 
product) 

Purchase order to manufacturer 

Receiving report to accounts payable 

Load sheets (to truck from warehouse) 

500 individual warehouse items 

Individual or multiple truck listings (200) 

Inventory turns and stock reports 

Credit memo (from truck to warehouse) 

Reconciliation of truck and warehouse 
inventories (on any time interval) 
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THE PAO SHOW 





NOT BAD FOR A FIRST TIME 


r | “Nhe premier of the Pacific 
Amusement Operators show 
was like a virgin’s wedding 

night: not bad for a first time, but 

ultimately, it didn’t live up to expecta- 
tions. 

While Terry Cunningham, produc- 
er of the PAO, hoped for a crowd of 
3,000, he ended up with about 1,000 
attending the show at the Disneyland 
Hotel in Anaheim, California, April 
22-24. Many of the 35-plus exhibitors 
at the three-day show were naturally 
disappointed in the final turnout, but 
most said the show was worthwhile 
and operators reported they learned a 
lot about the industry. 

“This show was smaller than | 
expected it to be—but the people who 
did come were buying people rather 
than tire kickers,” said Patrick Reed of 
Entertech, the company producing 
Moppet Video. “With all the Califor- 
nia manufacturers we have out here, I 
don’t feel we should always have to go 
to Chicago.” 

' That sentiment was echoed by 
many, including Dean McMurdie, 
president of Circle International, the 

One major distributing company 

exhibiting at the PAO. “We have long 

needed a West Coast show and that’s 
evidenced by the fact that operators 
from the western United States do not 
attend East Coast and Midwest 
shows in proportionate numbers,” 

McMurdie said. “Perhaps we should 

have a national show which alternates 

with one year on the East Coast and 
one year on the West. It’s strange but 
an operator will fly from Seattle to San 

Diego faster than he will fly from 

Seattle to Chicago.” 
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The seminar on conversions was well attended. Mark McCleskey of 
Data East (standing) explains Bump ‘N’ Jump while (left to right) Jim Fuller, 
Omni Games; Clare Teerlink, Universal; and Allan Rhodes, Tago, wait to speak. 





Mel LaForce, of Kiddie Rides U.S.A., Lila Zinter, of Exidy, 
and Bob Breither, of Destron/GDI, were panel members 
at the seminar on kiddie rides. 
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This need for a major West Coast 
show was the main impetus prompting 
Cunningham to produce the PAO. A 


former field service representative 
with Atari and Exidy, Cunningham 
said he was in a position to talk directly 
with operators. “Doing field testing, I 
was going into a lot of arcades, and | 
was surprised at the number of people 
who did not go to Chicago,” he said. 


PAO hurdles 


Actually, given the obstacles he had 
to overcome, Cunningham did a good 
job in making the PAO a reality. 
Cunningham said he met unexpectedly 
stiff resistance from West Coast dis- 
tributors and then, just before the 
show was to be set up, his drayage and 
storage company went on strike. 
Fortunately, Curtain Exposition 
Services of San Francisco came to the 
rescue and the show went off on time. 
He compared the experience to power 
hang gliding in which, Cunningham 
said, “If a problem comes up, you just 
keep going through the hurdles. If you 
can’t get over something, you go 
around it.” 

Part of the resistance by distributors 
was due to the number of video card 
games exhibited at the PAO, but 
Cunningham said he used AOE and 
AMOA guidelines in allotting booths. 
Although there were nine exhibitors of 
video card games, the show was well- 
rounded with a little something for 
everyone: Circle International’s dis- 
play included many of the current 
dedicated games; Exidy showed its 
Whirly Bucket and Fax question and 
answer game; Kiddie Rides U.S.A. 
and North American presented a selec- 
tion of rides; conversion kits were 


The PAO featured equip- 
ment for just about any 
taste including kiddie 
rides, jukeboxes, dedicated 
videos, conversions, and 
other products. 


There was also a video jukebox 
from Video Music International; a 
pool table from Global Billiards; 
Chexx from I.C€.E.; and other non- 
videos from Destron/GDI, Compu- 
netic Devices, and Penn Ray. WICO, 
Scan Coin, Falcon International, and 
Goods Manufacturing International 
also exhibited support products. 

Another feature of the PAO was the 
seminars including information on 
technical topics by Randy Fromm of 
Randy Fromm Arcade _ Schools; 
advice on equipment inventory by 
Frank Nickerson of WICO; a discus- 
sion of distributing in the 1980s led by 
Dean McMurdie; and a session on 
kiddie rides presented by Lila Zinter of 


Exidy, Melvin LaForce of Kiddie 
Rides USA, and Bob Breither of 
Destron/ GDI. 


But the seminars which drew the 
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Jimmie Sellers (left), a coin-op 
consultant from Anaheim, 
discusses the show with Randy 
Fromm. Fromm teaches tech- 
nical instruction through his ~ 





most attention were those on game 
conversions, video card games, and 
marketing strategies for operators. 
During one seminar, Mike Macke, 
president of Digital Controls (makers 
of Little Casino), promoted the use of 
video card games and stressed that 
they be used strictly for amusement. 
He discouraged one operator’s sug- 
gestion that bartenders be allowed to 
give out free drinks for winners play- 
ing these games. 

In another session, Roy Jesperson, 
Circle International marketing con- 
sultant and a professor at California 
State College in San Bernadino, told 
operators that the key to a marketing 
strategy is to “sit down and figure out 
what kind of situation you are in and 
what needs are being satisfied.” (See 
accompanying story.) 

Game conversions were a big topic of 


CHEXX, from ICE, 
was one non-video 
in attendance. 


< 


Arcade Schools. — ; i 
Beene, - A 
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shown by companies like Venture Line 
and Omni Games; and Vending Inter- 
national offered numerous arcade 
novelties. 


io 








conversation at the PAO in and out of 
the seminar rooms. Many operators, 
such as Dale Moore of Far West 
Associates in Redondo Beach, 
expressed their relief at the move 
toward game conversions as a way to 
help them through tight times. “I’m 
impressed by the quality of conversions 
I’ve seen,” Moore said. “Sometimes, 
players won’t play a conversion at 
first, but once they see that it’s a game 


like Mr. Do! then they will play it. If 


the graphics are good and play quality 

is good, conversions will do well. 
“But conversions won't save the 

industry,” Moore added. “They will 


give the industry a first-aid remedy tor 
this shake-out period. They will bridge 
the gap between the period of uncon- 
trolled growth that we went through 
and the future period of controlled 
growth.” 


Conversion seminar 

At the seminar on conversions, Allan 
Rhodes of Tago told the audience that 
“The main thing with conversions is to 
do it properly- 
existing art work and change the PC 
board.” Omni Games President Jim 
Fuller added that for anyone with 
questions about conversions, the best 


We lost a lot of chalk 
building the best 


“Y le 





gy ta —- 


While analyzing the problems encountered by pool table 
operators, Dynamo engineers found that a small piece of 
chalk could be a big problem. And so could spilled drinks, lost 
change or cigarettes. Dropped down a pocket, these objects 
clog both the ball ramps and the owners profits. 


The result of Dynamo’s research was the most extensive 
chalk relief of any pool table ramp system built today. “ 


Dynamo’s Big D pool table is more than a ced It’s a solid, 
secure, maintenance-free investment. | y 


built. 





Call Dynamo today for thg best ea ae: table ever 


Go 


Corporation 
|S .... Fat ices Great Southwest Parkway 
Grand Prairie, Texas 75051 


(214) 641-4286 1-800-527-6054 Telex: 7524352 





be sure to take off 


tack is “to see your own lawyer.” Data 
East’s Mark McCleskey demonstrated 
his company’s conversion process and 
announced that the company is now 
offering board-kits for Bump ‘N’ Jump 
and BurgerTime. 

One route owner attending the 
seminar liked the idea of conversions 
but underlined the widely-held view 
that convertibles will also have to be 
good games to make it. “Convertibles 
are good for us,” said Jeffrey Simons 
of Empire Entertainment in Wood- 
land Hills, “but the only weak point is 
that they have to produce almost as 
much as a new game, because the 
location still looks at the total number 
of dollars produced. If a location is 
making $55 a week instead of $50, they 
want the game that makes more 
money and they don’t care what we 
paid for it.” 

Simons added that he is glad he 
attended the PAO, and that before the 
show, he had not realized that there 
are SO many game conversions avail- 
able. 

For Simons and the hundreds of 
other attendees at the show, the PAO 
provided them with the opportunity 
not only to learn about conversions or 
marketing, but to connect with the 
industry, get hands-on experience with 
new products, and to learn about 
solutions which other operators are 
using for common problems. 

Many operators would like to see 
that opportunity become available on 
an annual basis, and as attendees at the 
PAO, their $25 entrance fee automati- 
cally makes them members of the 
Pacific Amusement Operators Associ- 
ation. PAO producer Cunningham 
said this association will work with 
others in the state on problems like 
restrictive ordinances and excessive 
license fees. 

Whether the PAO and its associa- 
tion are successful may depend on the 
way the industry deals with the legiti- 
mate concern about “too many 
shows.” 

Exidy President Pete Kauffman 
suggested an industry-wide survey to 
determine the most efficient location 
and timing of shows. “I would like to 
see more coordination between 
distributors, operators, and manufac- 
turers about where, when, and how 
many shows we have,” Kauffman said. 
“Chicago in the winter isn’t the ideal 
place to hold a show, and I’d like to see 
them move it around a little.” 

As for Terry Cunningham, he has 
already booked the Disneyland Hotel 
for the next PAO in April 1984. @ 
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Marketing Consultant 
Outlines Strategies for 


While attendees of the first Pacific 
Amusement Operators show tried out 
games and learned about various 
aspects of the industry, one of the 
largest crowds gathered for a seminar 
on effective marketing strategies for 
Operators and arcade managers. 

The seminar was led by Roy Jesper- 
sen, marketing consultant for Circle 
International distributing, and a pro- 
fessor of marketing at California State 
College in San Bernadino, who also 
worked with the Golf ‘N Stuff golf/ ar- 
cade chain. 

While many operators report a drop 
in sales compared to last year, Jesper- 
sen said that others seem to be doing 
well and actually recording 


are 


GAMES 
IN ONE 


BLACKJACK, DRAW POKER, 
DANDY DICE, STRIPPER, AND 
ELECTRONIC BULLETIN BOARD, 
all player selectable in one 
machine! Just put in acoin and 
choose your game. Convert your 








video into CKC’s new YOU-PICK-IT® 


lf your tired video game has a joy 
stick, a fire button, and a vertical 
raster scan monitor, our board is 
for you. Buy acomplete game 
from us, if you prefer; either way 
you have a proven long life high 
earning game. That’s not all! All 
our video games utilize our unique 
Americana interchangeable game 


board. In addition to YOU-PICK-IT® 


you can change the game by 
replacing an inexpensive game 
PAK®, including our new 
ADULT ONLY game paks. 
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increases in revenue. The difference, 
he said, is marketing. 

As the coin-op industry matures, it 
cannot just rely on new products and 
Jespersen cited the experience of 
Polaroid to illustrate the idea that new 
technology alone does not ensure 
success. “Polaroid was product- 
oriented and did not take the consum- 
er into account,” he said. “Asa result, 
the company lost $90 million on Polar- 
vision and it resulted in Mr. Land 
stepping down.” 

The coin-op industry, he added, has 
been easy to get into, but “to survive 
and be effective has not been so easy. 
To survive, you must establish a 
market strategy,” Jespersen said. 


Plus Electronic Bulletin 
Board Available In 





Isn’t this just what you have been 
waiting for? Call us today. Also 
ask us about our popular 
Countertop games Monte Carlo, 
Draw 5GT, Maverik and Shoot Out. 


Operators 


A market strategy involves defining 
a target audience and developing a 
marketing mix which includes control- 
lable and uncontrollable variables. 
Operators can control factors such as 
location, placement of games, and 
pricing. But they must adapt to other 
variables which include the cultural, 
social, and political environments; 
economic conditions; competition; 
and technological advances. 


Study audience 

To begin, he suggested that opera- 
tors define their target audience and 
become familiar with changes in that 
audience. Operators should know the 
age, income, and lifestyle of their 


COMPLETE 
GAME OR 
CONVERSION 


Check these features: 

e Battery back-up for hall of fame 
and electronic bulletin board. 

e For amusement only, no 
knock-offs. 

e Available in Countertop, 
Twin-Tote® (small upright), or as 
a board conversion. 

e Interchangeable game board. 

e One or two players. 

¢ Brilliant color graphics. 

e More than a dozen inexpensive 
game pak cartridges now 
available including ADULT ONLY 
game paks. 


2 Rinaristes 


31129 Via Colinas, Building 701 
Westlake Village, CA 91362 
(213) 991-2199 
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customers. “For instance, in the last 
five years there has been a 12 percent 
decline in the number of 7 to 18-year- 
olds in this country, so logic follows 
that if your business is off by 12 
percent, part of it is because there are 
fewer kids,” Jespersen explained. “At 
the same time, there has been a 40 
percent increase in the number of 35 to 
49-year-olds and that may be a new 
market.” 

Knowing the media habits of the 
target audience is also important so 
that promotion and advertising can be 
effective. Jespersen recalled one televi- 
sion blitz that did not quite work out: 
“Our ads were running on TV between 
2 a.m. and 7 a.m.—Now what kid is up 
at 2 a.m.?” 

Jespersen also outlined the kinds of 
questions operators must consider 
regarding locations. In shopping 
malls, arcades are heavily dependent 
on foot traffic and customers usually 
come in on an impulse. Neighborhood 
storefront businesses, on the other 
hand, usually draw more people from 
the surrounding area, although foot 
traffic figures into the equation as well. 

For route owners, the location of 
games within a building, competition 
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ANIMATION! 


Reprogrammable single character 
packages and multi-character shows. 


803 Price Street 
Jacksonville, FL 32204 
(904) 353-5051 


from other routes, and the attitudes of 
people in a location can be important 
factors. In a resort area, the entire 
family must be taken into account, so 
the operator may want to have kiddie 
rides, video games for teenagers, and 
card games for adults. 

As most in the industry realize, the 





In the last five years, 
there has been a 12 
percent decline in the 
number of 7 to 18- 
year-olds in this 
country. 





legal and political environment of an 
area can affect business as much as any 
other factor. Even before the Mesquite 
case (in which a town council tried to 
ban minors from playing video games, 
see Play Meter, May 15, p. 14), Jesper- 
sen ran into a town ordinance which 
almost caused his company to lose 
more than $60,000. 
















A location in a Sacramento mall 
was 80 percent completed when the 
chief of police informed Jespersen that 
no one under 1|8-years of age could go 
into arcades. After some negotiation, 
the arcade was allowed to open and the 
Ordinance was later changed, but 
Jespersen said he learned an important 
lesson. 


Know the environment 

“Before you do any operating, you 
must be informed about the legal 
environment,” he said. “Since that 
time, we have inserted into our leases a 
clause which says ‘If there are any 
changes in any legislation affecting the 
video game industry, this lease is null 
and void.’ Of course, people may balk 
at that at first, but if you point out to 
them what you’re faced with, they 
usually accept it.” 

Jespersen also encouraged opera- 
tors to be innovative about packaging 
their products. But the main point he 
emphasized was that members of the 
industry not be passive about shaping 
its future: “We must sit down and give 
serious thought to what we can do to 
see ourselves through this time—or 
else we should just pack it in.” * 


WE'VE GOT THE TRAINING YOURE LOOKING FOR' 
Video Games? 


YES! 


Micro Processor? 


YES! 


T.V. Monitors? 


YES! 


For complete information call or write today! 


NEVADA GAMING SCHOOLS, INC. 
3100 Sirius Ave., Suite PM, Las Vegas, Nev. 89102 


You'll receive “hands- 
on” training on Video 
Games, Electronic Pin- 
ball Machines, Juke 
Boxes, T.V. Monitors & 
Micro-Processors. 


« We’re Approved For 
The Training of Veterans 

« Tuition Financing Plans 
Available 

« Day and Evening Classes 
Starting Now 

« Government Loans & 
Grants For Qualified 
Students 

« Will Provide Placement 
Assistance Upon 
Graduation 


(702) 873-2345 


“Helping People Say Yes To Success Since 1972” 
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Sheila asks: 

“Would you be angry 
=. if we save you tip to 
5% on your next token order? 











Call toll-free : ar aa a 


and let me quote your 
requirements. You'll 
be amazed at the savings.” 


Sheila means business when it comes to saving you money on token 
orders. Tell her what you're paying now for tokens. She's certain it will cost 
you less at our mint. And here’s more good news. We give Same Day 
Shipment on stock tokens and accessories. And just 3-4 weeks delivery on 
custom tokens — with design service at NO CHARGE! How do we do it? 
We're the largest token manufacturer in the country — and we sell to you 
direct. Call Sheila toll-free now. She'll save you a mint of money. 


Roger Willams Mint" 


Northwest Industrial Park, 79 Walton St., Attleboro, MA 02703 *In Massachusetts, call (617) 226-3310 





























Where will the coin operated amuse- 
ment business be in three years? 
Recently “big dollars” have been 
invested in what I shall call the restau- 
rant—animated characters— game 
concepts, such as Pizza Time Theatre, 
Show Biz, Mark Twain Riverboat 
Theater, and others. Each one may try 
to out-do the other, but the basic 
concept is here. 

As it has always been in our busi- 
ness, the successful operator is one 
who knows his market and can adapt 
to changing market conditions. Our 
society craves to be entertained and 
continually searches for interesting 
gathering places. The 20-40 year age 


FRANK'S 
CRANK 


By 
Frank 
Seninsky 








group doesn’t desire to play games in 
arcades as muchas it once did. It seems 
that a high-class nightclub with good 
food, liquor, entertainment, and 
games (with a reasonable price tag) 
may be just what the doctor ordered. 

I heard about Gadgets, a Warner 
Communications subsidiary that 
combined these ingredients, and 
decided to visit the company that 
makes its animated characters. 

Advanced Animations Inc. of 
Southbury, Connecticut, is a subdivi- 
sion of Leisure Development Corp., 
which is a subsidiary of Warner, which 
owns Atari. 

John Conway, director of adver- 


tising, gave me the grand tour of the 
60,000 square foot facility. The pri- 
mary concern of Leisure Development 
is the growth of Gadgets, which 
presently has several operating 
locations in the East. The Looney 
Tunes Revue (shown in Figure 1) and 
the nightclub performer Sammy 
Sands (shown in Figure 2, along with 
two assistants—doesn’t the lady onthe 
right look just like Afton Cooper, the 
glamorous nightclub singer on 
“Dallas’”?), are made exclusively fo1 
Gadgets. 


Impromptu movements 
Sammy is a spoof ona lounge enter- 
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tainer who sings “Feelings,” tells one- 
line jokes, and interacts with the bar- 
tenders and waitresses in the Labora- 
tory (Gadgets’ name for its cocktail 
lounge). Sammy’s movements, which 
are preprogrammed, can also be 
controlled impromptu by means of a 
joystick control stationed behind the 
bar. 

Advanced Animations also makes 
full-length characters which are sold to 
the public. The Electric Mice Orchestra 
pictured in Figure 3, comes complete 
with full staging, curtains, and light- 
ing. The curtains are made of a 
burgundy Austrian pull velvet fringed 
in gold. The characters (from left to 
right) are: Stevie Fingers on the syn- 
thesizer, Digger Dan on sax,Baby Stix 
on drums, Boots Cassidy on guitar 
(also lead singer), and Jellyroll Jack- 
son on piano. Jellyroll spins around 
and special guest, B.J. McCool, 
appears and does his Elvis routine. An 
announcer, with a voice just like Don 
Pardo’s, introduces the Electric Mice 
Orchestra. 

The complete EMO costs approx- 
imately $120,000 and is about 20 feet 
in length and 8 feet wide. It takes three 
to four weeks and more than 100 
people to manufacture the EMO or 
any similar setup. 

One of the other projects that 
Advanced has just completed is the 
Country Cross Roads of Nashville. 
This includes five separate stages, each 
in a separate room, that historically 
traces the evolution of country music. 
Some of the 24 characters include 
Sister Clarissa (gospel singer), Davy 
Crocket and General Jackson (Did 
they sing too?), Hank Williams, and 
Elvis. 

A programming animator, actually 
a small computer, controls all the 
movements of the characters. The 
initial program is entered through a 
reel to reel drive. The animator is made 
by Kimchuk in Brookfield, Connect- 
icut, (which, by the way, was founded 
by James Marquis, president of 
Advanced Animations). There are 96 
channels and each channel can back- 
track. Backtracking is a double 
motion so there are almost 200 move- 
ments. 

Each character has a part steel— 
part aluminum armature which is 
accurately cut and welded together. As 
an example, the moving parts on an 
eye are cut to within .01” tolerance. 
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Compressed air cylinders are respon- 
sible for the fluid body movements. 
These are the same cylinders that are 
used in hospitals for surgical proce- 
dures. 


Fluid movements 

The cylinders are connected by % 
inch Universal tubing and operate at 
60 psi. Unlike the Walt Disney charac- 
ters at Disneyland/ Disney World 
which are rigid and mechanical in their 
motions, the Advanced movements 
are much more fluid and realistic. 

Fiberglass is utilized for the body 
molds which are covered with a ure- 
thane, skin-like coating. Animal fur is 
added, for cosmetic appearance. 
Custom tailors make each individual 
costume. Velcro pressure fasteners are 
used instead of buttons and zippers for 
easy costume removal during service. 

Next I saw the assembly and testing 
of each character and how each back- 
ground scene is hand painted. The 
whole process is very professional. 
Most of the people working at the 
plant looked like electromechanical 


pinball. mechanics who found a new 
calling in life. 

I also found out that James Marquis 
was first introduced to the amusement 
business when he was asked to design 
and develop a variable price setting 
coin board for Irving Kaye battery 
operated pool table drop slots. 

I, Marquis, and other company 
personnel were in agreement that 
companies like ShowBiz and Pizza 
Time will soon find that they are 
mainly in the restaurant business. 
They must provide quality food if they 
are to compete successfully with other 
restaurants. Also the novelty of 
animated characters wears off and 
these characters should be changed 
every eight to 10 weeks. 

The industry jargon for this is 
“wearing factor.” The childrens’ 
market has a longer wearing factor 
than the adult market, for example. 
Leisure will change its characters and 
scenery at least four times each year. 


Applies to coin-op industry 


Where is all this leading us? 


Presently, animations are a substitute 
for live entertainment. Remember that 
the movie industry started with 
animated cartoons. These characters 
could be used for training and perhaps 
even replace teachers in the classroom 
someday. In the amusement industry, 
anything is possible. The concept of 
food, games, and entertainment is a 
good one. 

Of all the characters I’ve seen, 
Advanced Animations’ characters are 
the most realistic and fun to watch and 
listen to. However, from what I’ve seen 
and heard about Gadgets, I feel its 
concept is good (combining food, 
entertainment, games, and alcohol 
and somewhat targeting on an adult 
market), but it spends too much 
money putting the concept together. 

It is also trying to capture the chil- 
drens’ market by separating the 
alcohol from the games and entertain- 
ment. This could perhaps be a mistake. 

My advice Is to target on one market 
(hopefully the adult one) and concen- 
trate on it. Let the little kids go to 
Pizza Time. e 
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“Frank’s Cranks” Service Tips 


Company 




















Return to Frank “The Crank” Seninsky, Alpha-Omega Amusement Inc., 
3 Coral Street, Edison, New Jersey 08837. 


SS ms ee ss SS SS se eS 
Frank Seninsky and Play Meter are sponsoring a contest to find the best service tips for our readers. 


Each review will feature the two top service tips received. From the 40 chosen during the year, the 
authors of the best three responses (most helpful and most ingenious) will receive a free one-year 
subscription to Play Meter magazine. 
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Bob’s Space Racers introduces 
Bully Buster, another game in its line 
of kiddie equipment. 

Bully Buster has electronically 
synthesized sound and a selector 
switch for beginner, intermediate, or 
advanced play, which allows operators 
to match the starting speed of Bully 
Buster to the skill level of their custom- 
ers. 

A progressive difficulty level starts 
the game at a slower speed and in- 
creases it according to the success of 
each player. 

The object of the game is to bonk the 
bullies on the head as they pop in and 
out of their holes. A player gets points 
for each bully he can bonk before it 
goes back into its hole. 
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Water Lasers, a new arcade piece 
from American Arcade Specialty 
Company, is leak proof and con- 
structed as a single unibody unit. 

The player attempts to drive the ball 
up a maze with a stream of water toa 
hole at the end of the maze. Sound 
effects are played if the player drives 
the ball through the hole. The player 
then either gets a score or a ticket, 
depending on how the operator pro- 
grams the game. Water Lasers is avail- 
able with a ticket dispenser. 

The game must initially be filled 
with two buckets of water, but then, 
the operator is set for months, a com- 
pany official said. No water hook- 
up is necessary. As Water Lasers is 
played, the water is aerated and stays 
clean. 

American Arcade Specialty 
Company also has available a kit of 
chemical neutralizers to add to the 
water if necessary because water may 
be different from city to city, some 
with more or less chlorine, additives, 
ej 

Length of play is set at one minute 
with targets ranging from easy to hard. 
Water Lasers features a lighted score 
board and fully covered front splash 
shield. 











Sonata Corporation S.A. offers the 
Sonata 1050, a new vintage-styled 
jukebox with a distinctly nostalgic 
look. Although the Sonata 1050 is an 
exact replica of the Wurlitzer 1050, the 
internal mechanism is upgraded to 
make it a finer playing machine. 

Styled in the tradition of the pop 
music days, the new giant-sized model 
can be used in pizza parlors, corner 
bars, soda fountains, and restaurants. 

The jukebox is a_ 100-selection 
phonograph which plays 45 rpm 
records exclusively or can be adapted 
to play 33 1/3 and 45 rpm records 
intermixed. The stereo amplifier pro- 
duces 40 watts of music power per 
channel, and the Sonata 1050 features 
two 6-inch and two 12-inch speakers. 








75 








Aids to the Trade 





Electronic 
grade coolant 





has formulated an 


Chemtronics 
electronic circuit/component coolant 
to aid in the servicing of video games 
and vending machines. 


Introduced at the Amusement 
Operator’s Expo in Chicago, Freez-lt 
makes thermal intermittent trouble 
shooting of circuit boards and elec- 
tronic components easier, company 
officials claim. Applied as an aerosol 
spray, Freez-It will freeze to -65° F 
(54°C) instantly. Copper circuitry 
frosts and turns white, exposing hair- 
line cracks in PC boards. 

Rapid chilling allows individual 
components to be isolated for instru- 
ment testing. Defective resistors, 
transistors, capacitors, and other 
component parts are identified. 

Freez-It coolant can also be used to 
prevent transformer burnout. If a 
transformer starts to smoke, spraying 
the transformer keeps wax, varnish, 
and shellac from running and causing 
short circuits. It also frees adhesives. 

Freez-It may also be used for low 
temperature testing circuits and equip- 
ment, preventing cold solder joints, 
soldering delicate heat sensitive 
components, and as an aid in shrink fit 
assembly. 
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Freez-It coolant can be used on 
plastics, rubber, paints, or metal. It is 
also non-flammable, non-toxic, 
odorless, and leaves no residue. Active 
ingredients contain 100 percent pure 
Freon 12. Freez-It has been tested to 
meet Federal Specification BB-F-1421. 

An added feature is a specially 
designed, three-way variable control 
valve that controls the spray zone. Pin- 
point application or wide area cover- 
age can be selected. 

Pinpoint application avoids chilling 
components adjacent to the part being 
tested. A wider zone spray will result in 
a colder spray than with conventional 
coolants for applications where 
extremely rapid cool-down is _ re- 
quired. An extension tube is also 
supplied for areas that are difficult to 
reach. 

Chemtronics’ Freez-It Circuit/- 
Component Coolant is supplied in 15 
and 22 ounce aerosol spray cans. 

For further information, contact 
Customer Service Department, 
Chemtronics Inc., 681 Old Willets 
Path, Hauppauge, NY 11788. 
Telephone: 516/582-3322. 


E-Z Slate Lifter 





World Wide Distributors Inc. has 


been appointed exclusive distributor 
in Illinois, Michigan, and Missouri for 
the E-Z Slate Lifter, according to 
Charles Bentler, president of E-Z 
Lifter Company. 

The E-Z Slate Lifter fits all sizes of 
coin-operated pool tables. This unit 
enables one man to lift the slate safely, 


without strain, for recovering or 
service on ball tracts, the company 
claims. 

Distribution will be handled by 
World Wide branch offices in Royal 
Oak, Michigan; Grand Rapids, 
Michigan; and St. Louis, Missouri as 
well as at the main facility in Chicago. 

For further details, contact World 
Wide Distributors Inc., 2732 West 
Fullerton Ave., Chicago, IL 60647. 
Telephone: 312/384-2300. 


Keep it cold! 
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No hands are needed with this 
insulated beverage holder from 
Cangaroo Coolers. 

The balanced pouch hangs around 
your neck while holding your favorite 
cold drink in a can, bottle, or glass 
leaving both hands free for game 
controls. This machine washable 
cooler is constructed of marine canvas 
with a foam liner. The rope can be 
stored in the pouch when you wish to 
carry your drink. 

Each Cangaroo Cooler comes 
individually packaged with a descrip- 
tive tag and use/care instructions. 
There are many stock imprints to 
choose from, and custom imprinting is 
also available. The coolers come in 
red, green, or blue. 

For more information, contact 
Cangaroo Coolers, 323 Burnwich 
Road, Richmond, VA 23227. 
Telephone: 804/266-7826. 
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The AFFORDABLE ALARM for ALL Vending 
& Video Machines 


ONLY ST 9.95 EACH 


Features: 
Secures up to (4) entry points 


Mounts inside machine 

No unsightly locks and bars 
No A.C. power needed 

Runs on (2) penlight batteries 
Installs in minutes 

No special tools required 
Affordably priced 

MAY ENTITLE USER TO AN 
INSURANCE DISCOUNT: 













SEND TO: 












FULL SPECTRUM 


MARKETING & SALES CORPORATION 
1730 So. Amphlett Bivd., No. 127 
San Mateo, CA 94402 (415) 572.9222 











Name 
Address 


City 
SIMS ne Ip 


Signature 






O Check or Money Order 








T INC 


Quantity 


aDS:---~ 


UTOR INQUIRIES WELCOMED 


«+ GLASSIFIED 


The 
Game Exchange 


BATTERIES NO 





CLOSEOUTS LOW PRICES 
CONVERSIONS TRADE INS 


1537 W. Alameda Ave. 313 Neilston St. 1701 Spring St. 
Colorado pene? Celprada s0223 Columbus Om aue CO nie seals Atlanta Sine, ae orgia 
Gace. (303) 777-3500 ed (614) 221-3416 ee (404) 435-0802 
; 800-525-2703 800-848-0110 ea 800-241-1877 
Telex #269425 Telex #298204 Telex #293835 
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/f you paid $2700 for your LAXXON, DEFENDER, SPACE DUEL and others... 
and it’s dropped to only $25/week. ... Now is the time to do something. 


$13.32tc REVIVE YOUR $2700 ZAXXON 


Our Rapid Fire kits will help your machine back to those GOOD OLD DAYS 
Just listen to these users. . . 





Our new kits for ZAXXON & DEFENDER 


“Thank you Rapid Fire, you draw all the kids back : ee 
e Adjustable firing rate. 


to my DEFENDER, everyone wants to try this e Easy installation—no touch on main board 
MACHINE GUN fire Say @ Decals for front glass & fire button. 
Starlight Game Room, Florida. e 90 days full factory warranty. 


“| put Rapid Fire in my ZAXXON and found more t 95 ' 
coins in this one than my new SUPER ZAXXON $18” each or for a i 
next day.” Fl (Calif. residents add 6% sales tax.) i 
3-D Fun Center, Texas. Mail check or money order to our new address: i 
RAPID FIRE _ | ’ 

For COD. call (415) 564-9768 geet aes. ado eranelseo, Gr OS 147 al 


WHOLESALE GAME SALES 


RECONDITIONED 
e Joust 
© Q’bert 
e Jungle Hunt 


KLOPP + Super PacMan pemmceemnracne 
conten RS I gel peoge Small route in cnn 8 Care dea under 
TE $100,000. Mostly videos. Some Juke Boxes. Write: 


© 205/661-2020 e Mr. Clark, P. 0. Box 1442, Charleston, SC 29402 
U.S.A. QUALITY 


.. and proud of it! 


e Metal Construction 


1.C.’s 
MILLIONS OF PARTS AVAILABLE 
2716; 2732; 2708; 4116; 74LS245 
HSM ELECTRONICS 
(415)949-1707 
Ask for Jerry 


\/ 












why pay more? 
USE NATIONAL TICKETS 23 


Custom Printing for your machines 





AT LONG LAST! 





erase NATIONAL TICKET 

° One- Year 1650 B'way at 51st St. NYC CHARGE-A-KIT 
Warranty... not (212) 757-1426 Now use your VISA or MasterCard 
just 90 days Jack Conway; President 


to purchase conversion kits. 


e Manufactured 
in America — ° NEW RELEASES—COMPLETE KITS 
not foreign SCHOOL FOR —BUMP ‘N JUMP 
made ELECTRONIC GAMES —_BURGERTIME 
: rarever Aik Two-week course covers video and pins. BRICKS 
notimported = = By Schematics! Our 11th year! St 
sae : CAL’S COIN COLLEGE, P.O. Box 810, ALSO 
e Proved reliable thru the test Nicoma Park, OK 73066. 405/769-5343 —PAC-MAN PLUS 


of time 
1983 is our 53rd year! 


Call or write for information 


KLOPP. 


KLOPP INTERNATIONAL, LNC. 





—SUPER RIDER 
—BLACK WIDOW 
—WAR OF THE WORLDS 
—MR. DO 

——AND MORE!! 


WANTED: 


Used Video Games 


R. M. Leasing 
1312 N. Loop 
Houston, Texas 77009 
713/880-0988 
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; P. O. Box 708 
Pinellas Park, Florida 33565 
(813) 522-9425 


kKwKeene 





P= As 


Amusement Marketing Services 





P.0. Box 4057, Shawnee Mission, KS 66204 


(913)642-9744 


















Fun for Sale 
Games and Rides 


@ Videos, Arcades, e Hundreds to 
Kiddie Rides choose from 


@ Locations 
throughout the U.S. prices 


Also available: Cocktail tables and upright videos 
sizes 1/4 PS and 1/3P%S. 


Call us for the exciting details (408) 744-7536 











Pizza Time 
Theatre 





E Cheeses 


© Lowest possible 






©1983 Pizza Time Theatre, inc. 
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VIDEO GAME TROPICS 2, wencr incentives 


Increase your profits with trophies specifically designed for the video game industry. 
People play to win and when they win they want recognition. Trophies provide the reward 
players want and profit rewards for you. Only from IMPACT INCENTIVES, the original 
video trophy incentive company. Helping arcades earn more worldwide. 









| item T-10« 
e 5%inches tall 
® Marbled base 
¢ Chrome figure 


Min. Order Cost Each 
25-50 6.80 


| item T-20« 
© 6 inches tall 

¢ Chrome base 
* Chrome figure 




































50-100 6.20 
100-500 5.60 
500-1000 __ 5.00 










Item T-10 Item T-20 Item T-30 


All base labels shown above additional. Please refer to label information below. 


*all trophies come in either chrome or gold finish 


Originate your own awards system base 
labels. These adhesive back labels fit the 
above trophy base of your choice. An 
excellent way to advertise your location. 


Save C.O.D. charges by 
sending check or money order to: 


IMPACT INCENTIVES 
7003-G Roswell Road N.E. 
Atlanta, Georgia 30328 
(404)396-4611 





Polished Chrome Finish 
22" X %"’ 
$7.°° one time set up charge for each different label. One dollar 
per label. Minimum order 25 each different labei. 2 lines of copy 
maximum. Each label - 25 letters and spaces maximum each line. 
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© 10% inches tall 
¢ Chrome base 

® Chrome figure 
* Biue Column 


Min. Order Cost Each 
a as ae 
eo as ae 

100-500 9.00 











® 12 inches tall 

® Marbied base 

* Chrome figure 

¢ Satin silver column 

| Min.Order Cost Each | 
50-100 10.90 
100-500 10.20 

| 600.1000 =—§§_—§s 8S 












Item T-40 


SHIPPING INFORMATION: Please 
allow 1 - 2 weeks delivery 


Foreign Order: We ship orders by air only. Please allow 
minimum of 30 days for delivery. 


item Quantity] Unit Price [Total Price 
cea TT Ses (AT 


Total 
Add sales tax where applicable. 
Shipping/Handling 
GRAND TOTAL 
Please Print 


Name 

Co. Name 
Buyer Name 
Address 
City 

Zip 


State 
Phone ( eS ee 
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FOI II III IA ADSI I IDI III IAAI IAAI A III IAAI IIIA A SAA AS A VIDEG GAMES 


x 
: “NORTH AMERICA'S LOWEST PRICES” FOR SALE 
: ALL MAKES NEW OR USED ae ee 
: sainihary aaa Sr ene fe ea oe - i 
x ATARI Baby Pac-Man WILLIAMS Tempest ............ 1095 
ie Pole Position Super Pac-Man Joust Donkey Kong Jialor wo 1695 
je Millipede Satan's Hollow Moon Patrol Centipede ........ 2. 1495 
; Quantum Kosmik Krooz'r Sinistar Battle Zone.......... 795 
* Xevious Journey Bubbles ON insta e ieewoe 1595 
i Jungle King.......... 1795 
‘ eae Looping............. 1295 
‘ CONVERSION KIT O"Bert HOT! Mr. & Mrs. 
x CLOSE—OUTS crest baie Little Casino Pac-Man Pin ......... 1395 
‘ Time Pilot Legal Casino Games i a ee 400 
i Bagman Inquire..... Asteroid Deluxe ...... 450 
x Mad Planets GOERS 5.66 oa ceed 2100 
¢ Zoo Keeper SC) sh RR ea aa a 2095 
x Gyruss Ms. Pac-Man......... 2095 
x Space Invader........ 275 
: Satan's Hollow ....... 2095 
‘ INTER-SPACE VIDEO SALES (1) Ardack Coin Changer 
¥ 5320 Power Inn Road ‘A’, Sacramento CA 95820 Dollar Bill only — $1395 — 
(1) Rockola Mystic 478 
: Phone: 916/386-0100 ‘limabae S478 









COLLECT CALLS WELCOME! 









OO OOOO OOOO OO CIO OOOO OOOO OOOO OOOO OOOO OOOO OOOO OOOO OOOO Og 


-\ IMPORTANT WE NEED TRADES! © 312/677-4433 
beg Galaga’s; Ms. Pac-Man’s—u/r or ctv's 
TOP DOLLAR REWARD LARRY CAPLAN SIGN CO. 
11613 Reisterstown Road 
P.O. Box 218 
Reisterstown, Maryland 21136 
* $3990 
* acs COMPLETE 
x REE | FREE 
1 ile STERN DELIVERY 
empest ...............0 eee $ 595 Bagman (new).................. call ee i see 
at eee 1095 Fe ry. ay cole $1495 ey O00 DEPOSIT 
Kangaroo.................... 795 Dark PIONOE 2 ces wees ks 995 ; | 
ie BROCE DRO) ci cucaer eo ursmys 895 -833-5941 
. COMINGED .6. ioc teeak eee. 1395 SEGA 
*« PREROM ee) hs oe ick ee $ 995 2 
x MIDWAY RONEN ies fs ic wc ak SR 1095 FOI TIS TI AI IE 
WOM badass weer eee $1695 NINO) oS Sete S Sis -o wa eles Gis ale eens 1695 * * 
: POCMOe obs eck toe eee cases 1395 Turbo (sit down) .............. 1995 24 WANTED TO BUY : 
« Ms. Pac-Man................. 1995 Sub Roc 3-D (new) ............ 1995 of Ms. Pac-Man * 
*% Omega Race ................. 795 | Ps Super Pac-Man + 
je Rickmaia «4 coset ce eee 795 TAITO * Pac-Man * 
x Satan's Hollow (new) .......... 1895 Jungle Hunt.................; $1695 * Donkey Kong * 
Super Pac-Man ............... 1895 ey nee 695 4 x» Donkey Kong Junior Pi 
 GONGR oe fo sak hate es 1995 Wild Western ................ 1095 of Tron * 
ie >A Galaga u/r ae * 
» Bally Twin Joker Wil + 
x eae ec taieee y Galaxian 2 P u/r * 
% Donkey Kong Sesh ee \SL eevee) sieyee severe $1295 WOOO eta ko eas ae ta Mine tele $1995 ZA Night Driver s/d or u/r . 
x Donkey Kong Junior ........... 1395 Moon Patrol ................. 1895 + Firetruck 2 D s/d + 
K Popeye ........ cess eeeeeee 1895 RUNSERS --o ede cipks caw aes 1495 + : 
* PIMP OMRO) 5.8 Schire agate Horio een 995 rl ALSO: * 
* BOLONGOR 6 oc Gon ee Sate se een 695 * Rockola, Rowe, Stern, Seeburg, NSM, + 
: * Willis 1050 Jukebox. 24 
x ; TAYLOR SALES COMPANY ; 
* + 2208 Deschaumes Street >» 
: WHOLESALE SPECIALIST of Houston, Texas 77026 : 
: 2 © 713/222-2625 e ai 
b 2.0.9.0. 0 8 0 6 60 0 6 0 6 6 6 8 6 6 6 6 8 6 6 8 6 8 6 8 8 6 8 6 6 8 8 0 6 oo 6 6 oo | Eee eeeeeeeeeet et eeeer ere & | 
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WANTED 
TOP QUALITY 
ADMINISTRATOR 


Washington D.C. area. 
Amusement game operator looking for 
uniquely qualified individual with high 
educational & managerial background. 

UNLIMITED POTENTIAL WITH 
DIVERSIFIED COMPANY. 





GEMATIC 
LOCKS 











8 Locks in 1 


The Ultimate in Key Centro| ™ aaee 


For various reasons the combination of 
each of your locks needs to be changed 
from time to time. It may be that the key 
was lost or a personnel change was made- 
whatever the reason, with the GEMATIC 
system a single lock combination can be 
changed 8 different times—-in seconds and 
without loss of security. ? 


Send Resume to: 
Play Meter Magazine 
P.0. Box 24970, New Orleans, LA 70184 Wept. RH) 


Get the facts- 


For the Distributor in your area contact... 


FORT LOCK CORPORATION 
300 N. River Road @ River Grove, IL 60171 © 312/456-1100 


WHOLESALE GAME SALES 
(RECONDITIONED) 


All Legal/No Copies 
Donkey Kong 





Tempest 
Defender 
2 ee ee Asteroids 
13-PLUS REPOSSESSED VIDEO FOR SALE: Centipede 
pela = ae our — hearin, Rowe B.C. - 115 and B.C. - 25; $1.00 Many More To Sell! 
possible to highes idder. all: d $5.00 ch ‘nes. Lik : : 
GENERAL LEASING CO. Phone. ee once eee ie For New Game Prices, Call 


(206)453-1011 © 212/627-7847 © (408)946-4263 





LOOKING FOR A GREAT DEAL? 
UNIVERSE HAS IT!! 


Super Close out prices 
We ship from our east coast/west coast warehouses 
BRAND NEW IN THE CRATE 


Pole Position Zoo Keeper Bump'n’' Jump 
Time Pilot Congo Bongo Star Trek 
Millipede Xevious Buck Rogers 


Sinistar Food Fight Gyruss 


Largest supplier of redemption / prize equipment 
Assorted USED games available for immediate delivery 


CALL COLLECT FOR PRICES 


Universe Affiliated Int'l., Inc. U.A.I. Pacific Ltd. 
314 West First Avenue 693 So. Magnolia Ave. 
Roselle, New Jersey 07203 El Cajon, California 92020 

East Coast (201)245-4222 West Coast (619)440-5785 
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AUCTIONS 











—-RESENTED BY 


NI ationat Amusement Game Auction 
“THE INDUSTRY AUCTION LEADER 


100’°S 
OF THE LATEST GAMES 


.ATARAL = VVILLIAMS:* TAITO * SEGA -* 
“MIDWAY ~ STERN * BALLY * NINTENDO * 





UPCOMING AUCTIONS 


DENVER, CO’ INDIANAPOLIS, IN CINCINNATI, OH PITTSBURGH,PA DENVER, CO 
JUNE 11 JUNE 22 AUG 13 AUG 27 SEPT 10 


Contact Naga for details Big Red Auction Contact Naga for details Contact Naga for details Contact Naga for details 
Old U.S. Route 52 
Whitestown, IN 





We specialize. in the sale of new or used games by auction due to 
distributor overstock, operator liquidation and bank repossessions. 


NAGA 1919 14th St., Suite #405, Boulder, CO so0302 NAGA 


303-443-7505 
SGge@eeeeoeaoeaesaeaeaeaeaeeaeeaeeeeeseeeeese @ 


my 1 


e Video Game Boards 
© Power Supplies 

e And Monitors 

IN YOUR OWN HOME!! 


Our complete Analog and Digital Course 
is taught on ten (10) video tapes 


CONVERSION KITS 


Converts Any Game 
Make your game look & play brand new! 
MARQUEES e CONTROL PANEL 
OVERLAYS ¢ SIDE DECALS e WIRING 
HARNESSES ¢ POWER SUPPLIES 


(approximately 30 hours) 
100% SATISFACTION GUARANTEED 
For more information, call 
800/221-0834 
(in NY State) 212/377-0369 


HEART /PULSE RATE TESTERS 


Direct from manufacturer 


or write: ELECTRONIC INSTITUTE OF BROOKLYN JOYSTICKS New Units—$295 Used Units—$195 
4801 Avenue N (corner E. 48th St.) All kinds of conversion supplies. Also reaction games from $100 
Brooklyn NY 11234 —Computron— HEALTH INFORMATION VENDING 


5124 France Ave., Edina, MN 55410 


803/788-9578 
(612)926-8250 
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90000 COOOOOOOOOOOHOECECOEEOOOCESE 


CHICAGO COIN AND UNITED BOWLERS 
— $200. each or 3 for $500.° — 
* LIMITED QUANTITIES AVAILABLE * 


Phone 301/485-3700 Collect 
To Place Your Order 


Columbia Vending Service, Inc. 


VIDEOS — FLIPPERS 


* * 


MUSIC tha CIGARETTE 
BOXES — MACHINES 


quautry Wak 


FOR YOUR POWER 
VIDEO GAMES SUPPLIES 


FOR QUALTY AND RELIABILITY THAT YOU 
CAN DEPEND ON, CALL THE PEOPLE WHO 
PRODUCE POWER SUPPLIES EXCLUSIVELY. 


CEI CORP. LONDONDERRY N.H. (603)623-8888 


IRONHOUSE AMUSEMENT 


Quality Games/Location Ready 
immediate Shipment 


VIDEOS PINBALLS 
Basketball Black Knight 
Space Zap Black Hole 
Galaga 


Tailgunner 

Super Pac-Man DECO CASSETTES 
Bump ‘N’ Jum 

Space Duel (new) Missin X : 

Asteroids Explorer 

Space Invaders Burgertime 

Battlezone 


USED BOARDS IN STOCK 
Donkey Kong Burgertime 


Blue Shark canp 
Bump ‘N’ Jum 
Robotron . ‘ 


Time Pilot Dambuster 
Scramble 


Jukeboxes, Rockola, Seeburg, 
STD 160 —prices from $495 up. 


IRONHOUSE AMUSEMENT 
9640 Nicholson Lane # 113 
Rockville, MD 20852 
© 301/984-8177 e 
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REPLACEMENT MARQUEES 
For all current games 
$25 
0.E.M. prices available 


E-PROMS 
2764's - 8.50 each 
2732's - 5.00 each 


S$UZO JOYSTICKS 
with micro switches 
$15.00 each 


Power Supplies - KGD - 23 
$45.00 each 

+5V / 6 amp -5V / 1 amp 
+12V / 1 amp 


NEW WAY VIDEO SYSTEMS 
21 Langdon Street 
Everett, Ma. 02149 

617-322-2033 


ED 6 SD > GED + GD 6 GD GD 6 GD + GD OD aD GS) aD) a 


o SD > GD > SD 0 SD 0 SD > = GD 


COIN COUNTER/WRAPPERS ¢ 





en 4! 

| 

j 

FREE : “ 

SAMPLES . Pm 

The easy way to count, wrap and reuse 
coins. Save time. Cut tedious hand 

work. Transparent. Reusable. write } 

for FREE SAMPLES. 4 

Nadex Dept. 3005 : 

220 Delaware, Buffalo, NY 14202 § 

> oD 6 GD 0 GRD 6 GRE 6 GED 6 GE 6 GD 0 SIs ES RE GER 


ALL TOP VIDEO GAMES 


® UPRIGHTS 

© COCKTAIL 

© P.C. BOARD 

© I.C. SPARE PARTS 


Quick Follow-Up 
& 
Prompt Delivery 


Contact us for lower price & list. 


NASA TRADING 
CO, LTD. 


2-9-8 Higashi Shibuya-Ku, 
Tokyo, Japan 
Tel: (03)4079603, 4079639 
Telex: NASAT J 32243 

Bank: 
The Dai-Ichi Kangyo Bank 
Nakameguro Branch 
A/C No. 0111451 





WIRING HARNESSES e POWER SUPPLIES e JOYSTICKS 
ALL KINDS OF CONVERSION SUPPLIES 


Y.C. ENGINEERING 
615/793-9142 


ee ae eee ee ee 


B & B VENDING 


1560 Edison St., Dallas, TX 75207 


214/747-0041 
OFFICES IN: Dallas; Midland/Odessa; 
Amarillo; El Paso; Oklahoma City 


IKI KKK KKKK 


rt 
CONVERSION KITS | : i eos ues ee os eee $ 975 7 
) Converts any game to Convert-A-Game System : * “sora pon ga 1085 
onKkey AONG ..... eee eee % 
+ T Bae itis Sos ats we ea 475 » 
=o | x Defender cht eae 550 % 
POWER SUPPLIES $39.°5 ¢ USED PC BOARDS $50.°° UP i * napa ee aed ee ee : 

Make Trax..............- 625 
MAKE YOUR GAME LOOK & PLAY BRAND NEW! | 12] 2 eae 1295 
4 : BEISUPIMML ois oe cece voles 1150 * 
MARQUEES © CONTROL PANEL OVERLAYS ¢ SIDE DECALS : Deere ges ae 

| x 

a a 
* 
: : 
44 : 


ARCADE FOR SALE 


Chips_J |: seus: 


TECHNOLOGY @ INC. ‘ 
48 Farrand Street, Bloomfield, N.J. 07003 (201) 429.0855 (800) 526.1374 San Diego, CA 


SPECIAL ANNOUNCEMENT! i pies ipa 


BY POPULAR DEMAND, CHIPS PARTS PRICE LIST IS 
NOW AVAILABLE! SEND OR CALL FOR YOURS NOW! 


IF YOU PLACE AN ORDER* WHEN REQUESTING YOUR 
CATALOGUE, WE WILL SEND YOU THIS FREE GIFT: 


TIME CAPSULE ASK ABOUT 








BELITA 


Lightweight portable 
COIN COUNTER 












CALENDAR 
CLOCK OUR 
SPECIALS! 
GOBBLES UP BELITA 
HIGH PRICES!!! LIGHTWEIGHT PORTABLE 
i 
WE Viltt-] ie) am of (tel gale 
SOUND TRANSISTORS AUTOMATIC STOP 
bide 2N3716 INEXPENSIVE 
MEMORY 
ae ne she ae COIN TRAY SUPPORT 
2516 AD561J BAG HOLDER 
2732 DAC80 FAST 
2532 TTL SCHOTTKY 
2708 ey 74LS245 ONLY 9 POUNDS 
4116 Z80A 74LS393 e LONG LASTING 


& SO MUCH MORE ... 
WE CAN’T START TO LIST THEM! 


HOT LINE 


(800) 526-1374 
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R.H. BELAM CO., INC. 


1 Delaware Dr., Lake Success, NY 11042 
516/488-5600 
800/645-6573 


(Visa or Mastercard welcome!) 



















VIDEO GAMES 
New & Reconditioned 
$195. up 
Call Now For Super Discount Prices 
YES! We Take Trades 


(Any color monitor game worth at least $300) 
Call for information on 100% legal change-over kits 
WE SHIP ANYWHERE/FAST-DEPENDABLE 


B & A ELECTRONICS 
LEGAL LOGIC BOARDS ..... 


$99.°° ,, 

POWER SUPPLIES; MONITORS; DECALS: 
HARNESSES TO CONVERT OUR GAME BOARDS 
TO ANY MACHINE; CABINETS: 

ISOLATION TRANSFORMERS 
Box 306, Taylor, MICH 48180 SPECIAL NOTICE 


purchase your used equipment from 


NEW ORLEANS NOVELTY CO. 


(31 3)675-8541 In business for 50 years 


International reputation for selling 
the finest used videos; flippers; & 
amusement games available anywhere. 
Each & every game beautifully 
refinished like new by experts 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 


3030 No. Arnoult Road 
Metairie, LA 70002 
Tel: 504/888-3500 


0O.K. YOU WERE RIGHT! 


Our game does weigh only about 40 pounds. And you don’t need a hand 
truck to move it. And, it is true that we have only four (4) games in our 
machine that are not new and trendy (poker, craps, blackjack, and Hi- 
Lo). They are very old games that have been played for over 1,000 years. 
You were also right about our game’s cost. It does cost a little less than 
the heavier, big name games. However, if you disregard our 
shortcoming just mentioned, you can receive that famous “Kiss on the 
Courthouse Steps”’ if our cashbox doesn’t weigh as much or more on 
collection day. 


“LITTLE CASINO” 


The bar top game that lives forever 
SSS ae 


DIXIE AMUSEMENT, INC. 
775 E. Division St.. Biloxi, Miss. 39530 


(601)374-0777 (601)374-2681 
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New or Slightly Used 
——CALL FOR BOTTOM DOLLAR PRICES—— 


NEW & USED TOP VIDEO GAMES AT RIDICULOUS PRICES 
SPACE ENTERPRISES, INC. 


Joseph C. Orecchio, President 
Direct Factory Distributor 
7135 State Road §2, Hudson, Florida 33567. (813)862-3559 
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DON'T siT oN YouR ““‘ASTERQIDS’'!! 


CONVERT TO NEW HOT FULL COLOR GAMES 
WITH XC-100 ASTEROIDS CABINET CONVERSION KIT 


All you need is a PC Board 


¥%& $495.° > 


* 19” color monitor * Choice of control panels 










KIT INCLUDES: 










* Clear header * Monitor bracket template for easy mounting 

* Monitor mounting bracket (allows both * All required hardware 

vertical & horizontal picture tube mountings) * Easy instructions other 

* Picture tube bezel * All you need is a PC board kits 

* Joystick, buttons, and switches included available 






* Tinted plastic safety screen 


THIS IS A SUPER KIT! IT IS WELL ENGINEERED & CAN BE 


INSTALLED IN LESS THAN 2 HOURS 
“YOUR TOTAL SATISFACTION IS GUARANTEED" 


VIDEO GAME OUTLET, INC. 


15000 Main Street a1 3/51 6-9525 


Gardena, Calif. 90248 


272 °*222827280720708878870878 8 »>e > ® ® @ ® @2 2 @ @® @& @ @ @ @2F GOS GS BBO SF FB BWSWBWWSSF BADE SF VASA F FB BABS *7 BS BAG 2222222222 
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es SHISSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS PY 
a if A 
i —Let us buy your old games— | Z WHY PAY MORE? 4, g 
: We will bid on your old arcade equipment | # ay \ 2 
or arrange an auction in your area. Z CALL Onn / g 
4 ut wi 
1A Ch) SB 
s yy #A 
: ‘'gPlayMore (5)'" 2 
Time Pilot Donkey Kong Jr. Omega Race A nm z 
' Tron Frogger Pac-Man 12 ° A 
Turbo Front Line Pac-Man Plus} 2 We Buy Right, Therefore a 
! Tut Galaga Pengo ea We Sell Right. A 
' Vanguard Galaxian Phoenix 1 duiapuis : A 
= Poa Sa | 3 Specializing in Used Games ¢ 
! Baby Pac-Man Joust Robotron 2 New games available also a 
' Carnival Jungle Hunt Scramble 1A : w 
| Centipede Lady Bug Space Duel 12% Call For Latest Prices # 
' Defender Make Trax Super Pac-Man ' #@ A 
Dig Dug Missile Command Stargate 3B (703) 4°] ]-/ 480 a 
| Donkey Kong Moon Patrol Tempest - x a 
it ° 
eet ons 1 We Ship Anywhere z 
- A 
: g PlayMore Amusements 2 
sig ntanitens 519/482-0225 % Metro Washington, D.C. Areag 
— 1 2 BUY ¢ SELL ¢ TRADE 2 
% Full Line Of Coin-Operated Machines & 
' 


SSSSSSSSSSSSSSSSSSSSSS$SS$S$$Ssss $$$399e5 
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WE NOW DISTRIBUTE | 
COLOR MONITORS 


19-inch & 13-inch =| 


CALL US FOR THE BEST 
PRICES. WE ALSO HAVE 
ALL LEGAL CONVERSION 
KITS AVAILABLE & ALL 
CONVERSION SUPPLIES. 
S$UZO JOYSTICKS 
with micro-switches a 


POWER SUPPLIES 











$00 VALLEY DIST. 


440 6th St. N.W., Sioux City, 1A 51250 ¢ 
(712)722-3807 











ees ws 1 Se SD 


* FOR SALE BY OWNER * 


© 28 assorted video and pin games 
e 2 changers plus tokens 
ALSO AVAILABLE: 12 grand prix race 


cars and all necessary equipment to 
set up track plus 6 cam am cars and 8 
go carts. CALL: 201/684-1112 
OR WRITE: Barry Malkin 
100 Hamilton Plaza 
Suite 500 
Patterson, NJ 07505 


TOY IIIT 


COLOR 
MONITORS 


e High Quality 
e Best Value 
e Stock In 





San Francisco: 415/364-8314 
New York City: 516/567-6854 
Chicago: 312/441-7666 


ALGOL TECHNOLOGY, INC. 
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CONVERSION 
JUNCTION 


A division of Galaxy Distributing 


(WE BUY USED COLOR GAMES) 
(918)749-0915 





CONVERSION KITS IN STOCK 


MR. DO 

LOST TOMB TAC-SCAN 

POP FLAMER BUMP 'N’ JUMP 
GUZZLER BURGERTIME 
SPACE RIDER LOOPING 
MOGUCAAN PAC-MAN PLUS 


MONITORS/WELLS-GARDNER 19K4675 


19-inch color monitor — $265. 
POWER SUPPLY / +5v @ 7amps; +12V & -5V @ 1 amp —— $45 
CONVERSION INTERFACE BOARDS/ stop re-wiring, 


Available for 22, 44, & 56 pins —— $6.75 
COLOR CONVERTER BOARDS/ 
(for imported monitors —— $19.°5 


FOR BEST CASH PRICES CALL: 
CONVERSION JUNCTION 


(a division of Galaxy Dist.) 
Tulsa, Oklahoma 


WE BUY USED COLOR GAMES 
(918)749-0915 
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PACKAGE DEALS ON MULTIPLE ORDERS!!! 


Game Specialists ¢ Board Repair 


Parts © Expert Consultation 
e If it’s new in the crate—we'll “split” the freight** 


e Call for low prices on the HOTTEST new games. 


NEW GAMES 


Grand Slam Pin Buck Rogers Bubbles 
Journey Time Pilot Food Fight 
Q'Bert Star Trek Bagman 
Millipede Rowe 87 Juke Mad Planet 
Baby Pac-Man Rowe BC 35 MC Mazer Blazer 
Pole Position Mappy Gyruss 
Sinistar Chexx Hockey Time Fantasy Pin 
Zoo Keeper Professor Pac-Man Joust Pin 
Mario Bros. Xevious Video Outpost 
Congo Bongo United & Irving Kaye Main Event 
Dragon's Lair Pool Tables 
MONTHLY SPECIAL : 
PINBALL 
CASINO GAMES — pharaoh ............ $ 550 
Greyhound 3 in 1 neues: Mr. & Mrs. Pac-Man .... 995 
ment only—$1600.°— Flash Gordon......... 595 


Five (5) hands for 25¢ = Many others as is—$245 ea.— 


Full Line Vending Lease Tornado Foosball 
GET 70% OF REVENUES 


CLOSEOUTS 


MR.DO! $1495; FAST FREDDY $945; SPACE DUEL $750; GRAVITAR $750 
PENGO $1250; SPEAKEASY PIN $1550; BUMP ‘N'JUMP $1400; SOLAR FOX $950; 
HOT SHOCKER $1345; SATAN’S HOLLOW $1400; TRON $1150 


CONVERSION KITS 


MR. DO! $550; PAC-MAN PLUS $275; LOST TOMB $595; BEEZER $675; ZOAR $650 
HOT SHOCKER $450; GREYHOUND $435 (includes harnesses, boards, power supply) 


LOCATION READY SPECIALS 


(No crating charge/30-day warranty on logic, monitor & power supply) 
PGROTONES 5S vietesce ree $350 Kungaree.............-.- 850 pRobotron!395 


Asteroids Deluxe ......... 350° MICKINER cic ese is 895 Rowe BC 25 MC...... 1995 
Astro Fighter............ 495 Millipede .............. 2395 Satan's Hollow......- 1400 
Ualtlesehe. hice Sieadee 450 Missile Command..... 500 Space Duel..........-.-: 695 
BOrzer 66. ss.cthiscn seamen 695 Monaco GP (s/d)........ 1495 Spacelnvaders ... ...... 275 
Blue Print... cc08.meees 795 WMoonCresta............ 495 Space Firebird ........... 595 
Centipede.............. 1395 Moon Patrol............ 1905 Space Fury .....0...555. 595 
Crazy CRanOr, 655.5656 aise 595 Ms. Pac-Man ........... "OOS: Sarat: G «26 caren crrs 395 
eee ee 795 Wight Driver (s/d)......... Mesy (Star Caele)...:: 853 esr 395 
Die ROG: oa eee 1295 OmegaRace............. SOO ROTOR 555: % Grange eon 995 
Donkey Kong ........ 1395 Omega Race mini......... 495 Stargate (mini)........... 895 
Donkey Kong Junior... 1295 Pac-Man............... 1950 “Sirateven .....6 06600025 495 
FIOGOET Vo... sieht a att 1195 Pengo .........+-- 1100 Super Breakout .......... 225 
Galaxtan:...0co<ic een eee 695 Phoenix........... 795 Super Pac-Man.......... 1950 
Gort imi! Axe eensend 695 Popeye ..........-. 1895 Tempest................ 795 
ee ee ret et POD PA a MBE Ee io gcacc bb dew lage et a8 2195 Time Pilot .......... 1995 
Joust.............. nd Meet Cea a 695 Tournament Soccer ... 350 
Jungle Hunt ......... 1495 Rapid Fire .............. PEO UNO oie, oo. cke-0re Stelene cert 1195 
Jungle King ......... 1595 Rip Off... 2... eee 495 Turbo (u/r).......--- 1995 
Armor Attack........ 300 Wacko............. 1995 280 Zap.........--- 450 
Wizard of Wor ....... 695 
ZaKKOM.. 2... ec eeeee 1095 
**Multiple Orders-5 
IS OUR BOTTOM LINE!! 
A DIVISION OF 
3 Coral Street gee Hae pepe oe 
Edison,, New Jersey 08837 eat ae . c : Pree inek 
(201)738-1800 sha ee 


Call Frank or Joe PRESIDENT 





= Alpha-Omega Sales, 
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“THOUSANDS 
OF GAMES 


Ashtray #1 





ARE YOU USING THE OTHER BRAND OF 
ASHTRAYS AND STILL GETTING BURNS 
ON YOUR CONTROL PANEL? 

Then you need A-1, right on top where 
ashtrays belong. 


SNe eS $4.75 ea. 





ASHTRAY #2: mounts on 
side of video game, pinball, 
or c/t table. Same price 
as #1. Both ashtrays can be 
quickly removed for cleaning. 







NEW! Our “Top Secret.” A little gadget that 
prevents theft of A-1 ASHTRAYS only $1.°° each. 
ll screws or nails are hidden. 









We'll send UPS/COD; or 
deduct 2% for cash in advance. 


TOUGH GUY! CUP-N-CAN HOLDER will be in pro 
duction soon. We believe it will be the toughes 
on the market. 










A-1 ASHTRAY COMPANY 
333 N. Queen St., Kinston, NC 28501 
Phone: 919/527-8241 


BUY NOW FROM OUR NEWEST DISTRIBUTORS! 
PENN-RAY SUTRA CORP. 
Bensziem, PA 215/638-4720 
—and— 
HUDSON-MULLIN CORP. 
Tampa, FL 813/879-6700 


PLAY METER, July 1, 1983 


Call or Write: 
Shelley Smilen 


Locations through- 


out the United . 
States. Videos and Malibu Grand Prix Corp 
Pinballs always avail- 21300 Califa Street 
able at good prices Woodland Hills, CA 
from our chain of ) 91367 

game rooms! (213) 703-0022 


| = | | (800) 423-5487 
MALIBU FUN CENTERS. 
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WANTED 


USED COLOR 
VIDEO GAMES 


“A 


WILLOW ENTERPRISES 


“35 years of experience” 


WE BUY, SELL, and TRADE 
ALL TYPES OF VIDEO GAMES 


We handle: Atari @ Bally ¢ Taito ¢ Centuri © Antiques 
—and all forms of coin machine equipment— 


HAVE TRUCK WILL TRAVEL 


Call us! Let's Talk Business! 


LOU WILNER, LARRY WILNER 
in Maryland e¢ 301/768-3400 
outside Maryland ¢ 800/638-7879 


(ANY QUANTITY) 


A LE LONE ME A A a AE EP ME PE 


ME 


(918)745-2162\ 
. 


ELLE LP MSE LP LE EP LP A EP. 
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FOR SALE: Wurlitzer nostalgia jukebox 
Model #1050. Best Offer over $3500. 
AUTOMATIC VENDING, 338 West 
22nd, Fremont, NE 68025. Phone: 
Time Pilot . Omega Race .... $ 950. Wild Western : 402/727-1822 

Jungle King ; ; Wizard of Wor 
Super Pac-Man 

Pac-Man Plus 


FULLY RECONDITIONED VIDEOS 


ARCADE OWNERS * * * 


Satan's Hollow ; : Donkey Kong Jr. ... 


Robotron ‘ ; Anteater 
Tutankham 
Moon Patrol : ; Football 

Naughty Boy 


Foosball 
Warp Warp : Conquest 
Asteroids (ct) .... ‘ Rapid Fire 
Grand Champion.... 1195. Star Castle 
- Turbo (mini) . Jack the Giant Killer 


Battlezone 

Lil’ Hustler 

Make Trax . Frogger (ct) Seeburg Aurora 100 

Bandito ; War of the Worlds . 
Zaxxon (ct) 


NEW VIDEOS, POOL TABLES. 





821 N. 2nd, P.0. Box 1487, Seminole, OK 74868 


(405)382-1000 





PLAY METER, July 1, 1983 


BurgerTime (Deco) . | 1795. 


COIN COUNTERS, CHANGE MAKERS/CALL FOR PRICES 


ZIP TRIP VIDEO GAMES, ETC. 


Save time, save money - get a handle 
on your operations with the ARCADE 
ANALYZER, the computer program for 
the APPLE. Send for details now to: 
PAPPAS-NORTHRUP SOFTWARE, INC. 
10 FALCON PLACE 
HUNTINGTON, NEW YORK 11743 
(516) 673-9438 
(516) 271-9741 


SERVICE-SERVICE-SERVICE 


Repairs on most 
game boards & monitors. 
REASONABLE RATES 
UNI-VEND CO. 
708 Barataria Bivd., Marrero, LA 70072 
904/348-8363 
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TRADE-IN!! 
(YOU GOT ‘EM—WE WANT ‘EM) 


WE WILL TAKE TRADE-INS ON ANY NEW OR USED 
EQUIPMENT PURCHASED. CALL FOR COMPLETE LIST OF 
GAMES FOR SALE (and for list of games accepted in trade.) 
NEW 
POLE POSITION © ZOOKEEPER @ CHEXX @© GYRUSS 
CONGO BONGO @ SINI STAR © MAD PLANETS 





a 

fe 

a 

* 

a 

ca 

* 

» 

os 

, 

+ 

RECONDITIONED 

Time Pilot ............... $1895 w 

4 seers. tach fos mre : + 

YOUR CHOICE $595 Tadley Kean... gaan YOUR CHOICE $395 : 

Black Hol Dig Dug (mini).......... 1295 Mars x 

Tempest OO is eo Bec iantokan 1095 Space Firebird 
Tempest (ct) Lo) WEN See Parte sake 1095 

Gorf (ct) ary ea Tots 795 * 

Round-up Be hs ale erihcauttiaak ae 73s * 

Free Fall oreeaee O'S 6/8) 0100.8 00:8 8 ere: e 995 ae 

The Pit Blue Print (e/t) eye Football (4 Player) . 

Wizard of Wor NBMBO. 6 oc.cccshsc eee call Bas ee “/ 

Astro Fighter oan ee | VaR ere ah call Vo ica * 

PaerM Oa: 2 oi oc ses cccck ovens call Killer i oauiee * 

Centipede.................. call * 

nkey Kong ............. call * 

» 

» 

FAMILY AMUSEMENTS, INC. * 

Rt. 1, Box T-122, Charles Town, West Virginia 25414 * 

= * 

304/263-8380 304/725-0047 

oo APOOOOOOOOOCOCOOOCOOOOOOOOOOOOOOQO00CE 





Convert Your 
StarCastle or Armor Attack 
to WAR OF THE WORLDS 


also available: Mr. Do ¢ Bump ‘n’ Jump e Burgertime 


e Easy ’2-hour conversion 
e Factory Authorized 
e Volume Discounts 


Progressive Game Distributors 


1985 Friendship Drive, Suite J, El Cajon, CA 92020 
(619) 449-9010 
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Convert 
your 


DEAD 


GAMES 
with... 


INCLUDES: 

O Master PC Boards 

O Cassette Deck 

O Harnesses 

O Control! Panel Graphics 
O Side Panel Decals 

O Monitor Plex Modifications 


O Marquee Modifications at 
2 ope _« 






Buy the DATA EAST 
Multi Conversion Kit. 
You’re not converting to ONE GAME... 
You’re converting to ALL OUR GAMES... like: 





MORE HITS TO COME 


There are over 35,000 DATA EAST interchangeable machines in operation throughout 
the world, so you can be sure the system is thoroughly proven. And you can be Sure that with 
over 7O game developers at DATA EAST Japan, we will keep coming up 
with great new games! 


Call your DATA EAST distributor TODAY. Bea partof the CONVERSION WITHAFUTURE! 


DATA EAST USA, INC. 





470 Gianni Street, Santa Clara 
CA . 95050 U.S.A. 

Telephone :(408)727-44390 
Telex: 172163 DATAEAST SNTA 














Action! The Hottest Action at any location comes from SEGA, The Arcade Experts! 
SEGA unleashes the strongest trio ever for the hottest action, your largest collections! 

CONGO BONGO." Go on safari with exciting, 3-dimensional-like graphics and attention-grabbing 
sounds that put you right in the middle of the ultimate cartoon adventure story. 

STAR TREK™ Strategic Operations Simulator The #1 space game that boldly goes where no arcade 
game has gone before. Command the Starship Enterprise! And the space-age Star Trek cockpit model, 
with the look and feel of the Captain’s chair on the Starship Enterprise, is blowing ’em away. 

BUCK ROGERS:'™ Planet of Zoom!” Upright or cockpit model. Truly dazzling — and — 
play which anyone can immediately get into, make a dynamite combination. = 
The hottest action is from SEGA, the Arcade Experts. Get with the action and 
get with the earnings. See your Sega distributor now. 


/ \ 
THE ARCADE EXPERTS 








SEGA Enterprises, Inc., 5555 Melrose Avenue, Los Angeles, CA 90038, (213) 458-4800, TWX 688433 
SEGA Electronics, Inc., 16250 Technology Drive, San Diego, CA 92127, (819) 485-0910, TWX 910-336-1621 
SEGA Enterprises, Ltd., #2-12 Haneda, 1-Chome, Ohta-ku, Tokyo, Japan, TLX 781-22357 
SEGA Europe, Lid., 15 Old Bond Street, Mayfair, London, England, W1X 3DB, TLX 851-22512 


STAR TREK™ indicates trademark o. Paramount Pictures Corporation. ©1983 SEGA Enterprises, Inc. 


BUCK ROGERS “ indicates trademark of the Dilie Family Trust. © 1983 The Dille Family Trust 











